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Integrated Marketing Communications

e Actionable, measurable integrated marketing
communication plans in place for key Austin
Energy business initiatives and business units for
FY2015

e Develop a process for planning and activation that
can be repeated prior to the start of each fiscal
year

o Currently supporting 14 business initiatives with
multiple underlying campaigns for residential,
multifamily and commercial market segments

3/24/2015



@D Fyis Preliminary* Residential Calendar
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ECAD

Home Performance with Energy Star
Appliance Efficiency
Refrigerator Recycling

Power Partner Thermostat

LED

Electric Vehicle

Green Building

Green Choice

Solar

Weatherization

CAP

*Note: These plans represent intended levels of activity. Calendars are updated and tactics adjusted,
as needed, throughout the fiscal year.




FY15 Preliminary* Multi-Family Calendar

e | e e
EEEEEEN
Refrigerator Recycling ........
Electric Vehicle .......
Green Building .......
Energy Reduction Partners ........
Green Choice .......
ENEEEEREEN

*Note: These plans represent intended levels of activity. Calendars are
updated and tactics adjusted, as needed, throughout the fiscal year.




FY15 Preliminary* Commercial Calendar
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Mid / Large Energy Efficiency .-....

Small Business Program .-...
N

Refrigerator Recycling ...-....

Electric Vehicle ..-....

Green Building ..-....

Green Choice ..-....

Community Solar ....

*Note: These plans represent intended levels of activity. Calendars are
updated and tactics adjusted, as needed, throughout the fiscal year.




Marketing Residential Programs — 2015

Key Residential Objectives

Help residential customers understand how to take full advantage of the plentiful
choices available through Austin Energy programs

Convey the lasting benefits and value of residential programs and corresponding
behavioral changes

Promote awareness and encourage participation in residential Home
Performance with ENERGY STAR ‘whole home’ energy efficiency measures

Promote awareness of the Energy Conservation Audit and Disclosure ordinance
(ECAD), and encourage the connection to Home Performance

Promote awareness and encourage participation in the Appliance Efficiency
program

Promote awareness and encourage participation in available rebates & loans,
including Home Performance, Appliance Efficiency, Power Partner Thermostat,
Refrigerator Recycling & Solar

Reduce residential customer kW usage to align with City of Austin Climate
Protection Plan goals

3/24/2015



Program Collateral — New Creative in 2015 T
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— Customer Energy Solutions Residential Customer
Energy Solutions
Brochure

* Messaging
— Take full advantage of your
relationship with Austin Energy o
— Enjoy choices and benefits WYk, . ool
— Join your neighbors e
« Accompanying Materials
— One-page flyer, intro letter, outreach — PPN
resources, website landing page L o NG
— Campaign-specific: Web, print, radio S0
ads; social media; flyers & mailers

— ECAD Residential & Home Performance with
ENERGY STAR® design update | =

» Booklet, ads, flyers, mailings, outreach N e
materials and related collateral . N ==

3/24/2015



FY15 Winter Home Performance Campaign

e Activation Plan
— Audience: All residential customers

 Added emphasis: sub-set based on I —
home ownership, vintage of home (10+ '
years), summer peak energy use as .
compared to others (based on dollars

LONG-LASTING
BENEFITS.

per square foot), who have not TokSehamage ot el S o Explore

previously gone through the program ::h::zz"‘;':‘t’sf:; ih:ta:';::;zs winter

— Goal: Increase HPWES awareness and Home Performance with ngirvz
participation, strategically leveraging ENERGY STARY o
customer data

— Key Messages: Limited Time Offer. Long-
Lasting Benefits. Take full advantage of
Home Performance with ENERGY STAR
and a $200 discount this winter

3/24/2015




FY15 Winter Home Performance Campaign

e Activation Plan

— High-Level Tactic: Radio,
English/Spanish Print & Web ads,
Collateral (direct mail/flyer), Social
Media, AE Website, News
Release/earned media, AE-owned
PowerPlus & Utility News,
CitySource

— Call to Action: Find a participating
company and get started today.

— Timing: December - March

3/24/2015
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Wih Austin
Until March

Erergy, you benefil from quality and strategic parfnershigs
31, 2015, you can take advantage of o new $200 discount

LIMITED TIME OFFER.

LONG-LASTING
BENEFITS.

wher you work with a participating company 12 feplacs your air conditioning

unl or heat

pump 25 you oo through the comprahensie Home Pedormanca

with ENERGY STAR program
The participating company will perform a walk-through visual inspaction of your

P and ghie you a proposal, identifying enargy-saving and increased home

comfort epporunities in the follawing ansas

e Home Perdormance with BNERGY STAR program,

Fo participate in the
fotiaw these simgla steps

ct participating companies to get prce estimates and nformation

gy rebates. s and loan oplions.

3. Selact a partici

 company and anrange inment to

throwgh the Home Performince with ENERGY STAR program.

A, Once the

wOrk I complet, COUNt on Austin Energy 1o perform an

ingpaction bo & e quality complation

Through the nationaty-recognized Home Performenca
with ENERGY STAR program, home0wnars can g
a5 much a5 $2,000 in rzbabzs, and up fo 20 parcent
on mionthiy energy bills by implementing enargy
efficiency improvements. Contoct a participating
campany ta take full advantags of this limited time
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FY15 Winter Campaign Creative
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Social Media Posts & Schedule

January 22
Photo: house cross-section

Facebook

Limitedtimeaffer, Long-lasting henefits. Take advantage of an additional $200 discount on top of @Austin Energy’s
superb rebateswhen you participate in HomePerformance with @ENERGYSTAR. Learn mare: https//bitly/1yY2a07
#5ave2ll

Twrtter
Limitedtimeaffer, Long:lastina bendits. New discount makes #HPwES AC & heat up grades more affordable.
http:/fbit.ly/ 1¥Y7807 #5ave200

Week of January 26
Photo: AC Unit (tagging Manufacturer FB pages as applicable)

Facebook

Wha can we thank for a new $200 discount on AC &heat pump unitsfor @Austin Energy Home Performance with
ENERGY STAR customers? Participating manufacturers, including American Standard, Bryant, Carrier, Comfartmaker,
Gree, Mitsubishi, Rhem, Tempstar and Trane, thatswho. Check outthe winter discount today. [link] #5ave200

Twitter

#53ve200 with @AMStandard @Carriercreen @ GREEComfort @MitsubishiHVAC @Trane, Bryant, Comfartmaker,
Rheem & Tempstar! http: //bitlv/ 1237808

February 2

Photo: GroundHog

Facebook

Groundhog may see shadows. You should not, when sunlightsneaks under your doors. Leam about
weatherstipring &the many benefitsyou can enjoy through Home Performance with @ENERGY STAR with @Austin
Energy. 5ave an extra $200 on AC units and heat pumps, too. [link] #5ave200

Twitter

f moreweeks ofwinter means moretime to save on an AC or heat pump through Home Performance with
@ENERGYSTAR. [link] #HPwES #53ve200




FY15 Winter Campaign Creative (cont’d)
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e Radio / Print / Online /

e e Direct Mail

KUT, KMFA, Community
e Impact, Austin American —
Statesman, Univision




FY15 Winter Campaign Creative (cont’d)

Customer Letter w/ Participating Companies

AUSTIN ENERGY
Home Performance with ENERGY STAR"e @ » @ @ ®

Home Performance with ENERGY STAR"
ARTICIPATING COMPANIE

To Our Valued Austin Energy Customer:

ks your home at least 10 years old? Are you ready to make changes to reduce seasonally-high electric bills by

as much as 20 percent? Conzider Austin Energy’s limited time offer, which delivers long-lasting benefits

Mow is the time to take advantage of a new $200 discount when you work with a Participating Company to
replace your air conditioner or heat pump as part of the comprehensive Home Performance with ENERGY STAR®

program. Air conditioning units and heat pumgs i 1 by A

d*, Bryant®, Carrier®,
Comf ker®, Gree™, Mitsubishi®, Rheem®, Ti * and Trane® are included in this winter offer.

This process addresses opportunities for eneigy ethciency found in
*  Air conditioners and heat pumps
*  Ductwork and solar screens
= Antic insulation and radiant barriers

= Air sealing and weatherstripping

Explore Home Performance with ENERGY STAR wath special rebates available as detailed in the enclosure.
Act before March 31, 2015 to take advantage of the additional winter discount. To get started, visit
austinenergy.com/go/winter to access a fist of Pasticipating Companies (o see reverse), and anange yowr appointment

Thank you for considering the many possibilities avarlable 1o you as an Austin Energy customer. We appreciate

the opportunity to partaes with you in these programs to achieve greater energy and cost savings while positively

impacting the emaronment and your home comfort
Sincerely,

l&..w ;»4%3/

Debbie Kimberly

Vice President, Customer Energy Solutions

Enclosures

m E-@'; austinenergy.com/go/winter @
: £ 512-482-5346

COMPANY NAME

360 Encrgy Savers
A-APEX Mome Energy Management
ABC Home and Commercial Services
Alrco Mechanical

Airtach Energy Systems Inc

All Year Heating & Cooling

Amaorican Consorvation & Air

A-Plus Energy Management & AC
ARS Rescue Hooter

Austin Green Team

Bunten A/C Service

Castillo Service

Cen=Tox T

Church Services/Christian Bros. AC

rmal

City Conservation

Climate Mechanical

Colley Company

Conservation Services
Conservation Specialists of Austin
Energy Guys

Faught Service Company

Fox Service Company

Green Collar Operations

Go Green Heatirg and Ceoling

Go Green Squads LLC oba One Hour Air

Green Air Conditioning and Heating

J G Comfort Control, LLC

MeCulleugh Heating and Air Conditioning

Quality Living Services

Sarvice Exports

Service Wizard

Srnart Alr Service Co.

Star's Heating and Air Conditioring
Sunorgy

Totally Cool

Wiso Encrgy

EMAIL

info@ls

CICEenergy com
save@ I60enorgysavers.com
bryan@a-apexair com
glittlef@goanteater.com
andrea.hall@resservices.com
charlesiEairtechenergy.com
susan@allyearaustincem
contack@amencanconservation.com
Hvacd9maplusac.com
bjcllizor@ars.com
admir@austingreenteam.net

larryE buntenac.com
castilloacservice@yahoo.com
centexthermal@msn.com
notifications@churchservices.com
servico@cityconservation.com
into@climatemachanical com

acman 727 &gmail.com
cslaustin@yahoo.com

jor@conservatiorausting

m
inspections@goenergyguys.com
faught@birch.net

marketing@foxservice.com

alison@groer Aroperations.com
brentigogreenheatandeoel.com
effice@gogreensauacis.com
gresnairiEme com
bgdll20@yahoo.com
info@cooimanow.com
ols-hvaci@sboglobalret
rebin.megaryiEsorvicooxports.com
servicewizard 55 E@gmail com

shaned@smartairaustincom

kharnahs@stansac com
salosiEsunergytexas.com
service@totallycoolac.com

wiszenergysystemsi@yaboo.com

PHOMNE
512-345-0956
512-4/4-8999
B17-578-8823
512-908-8568
512-837-2017
512-447-1100
512-467-2665
512-335-2322
512-450-1980
512-381-3601
512-983-4822
512-4/3-6645
512-441-6118
512-689-14352
512-476-6800
512-467-2688
512-440-0123
512-267-1196
512-282-8811
512-500-4188
512-222-3144
512-419-1066
512-442-5782
512-986-7045
512-994-9899
512-326-9300
512-788-4215
512-826-7925
512-280-001
512-928-4580
512-501-4033
512-873-7333
512-600-4311
512-925-9393
512-351-4352
512-467-2689
512-246-6565

Pt 10T P Ao e

o2 ENERGY STAR

austinenergy.com/go/winter




LED Discount Program

Activation Plan

— Audience
* Residential customers and contractors

— Objectives
e Educate customers on the benefits of
using LED lighting products

e Sell 17,000 LED bulbs during the Cree
promotion

* Enroll 12 Austin-area retailers in the
program at 43 store locations

— Key Messages

* Make the switch to LEDs; LED lighting is
more efficient, durable and longer lasting
than traditional lighting

 |nstall now and see the savings
» Take advantage of instant discounts

11/14/2014




@D | ED Discount Program

e Activation Plan
— High-Level Tactic

_. Austin Energy
January 29 at 10:33am - @

Lighten up your home and your wallet. With our new #LED discount offer,

e Radio get $3 off instantly on select Cree LED Bulbs at participating Home Depot
stores. Learn more: http://bit.ly/1 DkiFw2 #LightenUpATX

* Print

e Digital Advertising

e Social Media

e Point-of-sale Displays
e Community Outreach

— Call to Action

* |nstall now and see the
savings

e Take advantage of instant
discounts

.....

N i ! 8
Like - Comment - Share - ¥513 11 &2

— Timing
* January —June 2015

11/14/2014




Activation Plan

— Audience
 Homeowners and the General Public
* Building Owners
» Design Professionals
» Builders, Contractors and Developers

— Objectives
» Drive program participation to remain a high
levels across all markets sectors

» Build more opportunities for collaboration with
various groups

» Develop stronger relationships with customers
and educate the general public on why green
buildings are better

— Key Messages

» Green buildings are better

 Build for a sustainable future

» Austin Energy Green Building’s focus is local, the
impact is global.

11/14/2014




Activation Plan
— High-Level Tactic

Radio and Print
Video

Digital Advertising and Social Media

Case Studies

Educational Events and Tours

Community Outreach

— Call to Action
e Optimize your life—live and work in

green buildings

* Envision a sustainable design for your

building

» Have a positive impact on people,

prosperity and our planet

— Timing
e Campaign is ongoing but high season

includes May — August 2015

11/14/2014




Electric Vehicles & Emerging Technology

Activation Plan

Audience

— Auto Dealerships

— Prospective Car Buyers and Current EV Drivers
— Multifamily Owners, Managers and Maintenance
— Fleet Managers and Employers

Objectives

— Increase participation for home and electric bike rebates
to gain and retain mass appeal

— Build EV infrastructure in the multifamily market,
businesses and workplaces

— Develop stronger relationships with customers and
educate the general public on benefits of EVs

Key Messages

— Be a part of a new, emerging technology

— The electricity is here now. EVs are the future today

— Free yourself from fuel prices. Charge forth

— Adding charging stations makes you distinct in a competitive MF market

11/14/2014




@D Electric Vehicles & Emerging Technology

e Activation Plan

— High-Level Tactic
e Radio, Print and Video
e Digital Advertising and Social Media
e Point-of-Sale Displays
* Special Events and Demos
e Public Relations
e Community Outreach

— Call to Action

* Charge at home, at work or while you shop. Buy
electric today

e EVs are here and Austin is ready. Charge forth
e Gain your independence; free yourself from fuel prices
* Empower your residents to charge forth (MF targetO

— Timing
e Campaign is ongoing but high season includes May —
Sept. 2015

11/14/2014




Refrigerator Recycling

e Activation Plan

— Audiences

* Residential customers, particularly female
homeowners who live in older homes

« Multifamily complexes

« Small businesses
— Objective

* Recycle ~ 1,600 fridge/freezers in FY15
— Key Messages

* Recycle your old, energy-guzzling fridge and
get a $50 rebate and free pick-up

— Tactics

» Advertising, Direct Mail, Outreach & Events,
Social Media, Media Relations

— Timing
 April through September




Weatherization

Activation Plan
— Audience

* Residents at or below 200% of the federal
poverty income guidelines

— Objective
» Weatherize 1,200 households in FY15
— Key Messages

* AE provides free home weatherization
iImprovements to help low-income residents

reduce energy consumption, lower utility bills
and live more comfortably.

— Tactics

» Direct Mail, Outreach & Events, Partnerships
w/Nonprofits, Social Media, Advertising

— Timing
« April through September




Solar

Formula Sun Grand Prix Sponsorship
Implementation Plan

Audience: 3,500 attendees; families with children,
science crowd, college students

Objectives: Represent AE in a premiere, public
‘green’ event as the leader in solar and wind
energy in Texas, combining messages about our
electric vehicle, solar and wind programs, raising
awareness of these programs.

Key Messages: It's Science Fietien...From the
Leader in Texas Solar & Wind Energy

High-Level Tactic: Social Media, Print & Web ads,
Earned media (interviews, news coverage), Event
signage/exhibit space/ PA announcements, Award
Banguet speaking/photo opps, event participation
(pace car), AE website promotion, promo items

Call to Action: Come to Formula Sun Grand Prix

3/24/2015

Formula Sun

Grand Prix
Powered by Austin Energy

_ Phala by Keith Fizzo T

FREE EVENT! = Circuit of The Americas




Marketing Multifamily Programs — 2015

o Key Multifamily Objectives:
— Drive program participation to help the MF rebate programs reach their
demand savings annually

— Cross promote Austin Energy programs that have a multifamily offering
plus City of Austin departments that offer multifamily services

— Educate property managers, maintenance personnel, owners, current
and prospective residents on the value and importance of an energy
efficient property

Increase charging statlons at multlfamll E)roerties

11/14/2014




e Activation Plan

— Objectives

» To increase awareness of Small Business Lighting, Small Business Commercial
Rebate, Small Business Outreach and Mid to Large Commercial programs among
targeted business and non-profit customers awareness to support program goals.

» Support program staff in developing stronger relationships with trade allies and
strategic partners.

— Small Business Lighting
» Audience: Small business owners/non-profit decision makers

» Call to action: contact AE to get a professional lighting assessment and potential
cost reduction on lighting

— Small Business Commercial Rebate

» Audience: Small business owners/non-profit decision makers; and property owners
leasing to small businesses; real estate management companies

» Call to action: contact AE to learn more about energy efficient technologies,
assessments and rebates on energy efficient solutions

— Timing
» April through September

11/14/2014




Program/Campaign Media — English Media - Spanish

Home Performance w/ Energy
Star and AEP

ECAD

Refrigerator Recycling

Power Partner Thermostats

LED

EVET

Green Building
Green Choice
Solar

Weatherization

Broadcast: KUT, KMFA, KASE-FM, Emmis (KBPA-FM, Bob
103.5), KEYE

Print: Statesman, Chronicle, Community Impact, Austin
Family, Austin Fit Magazine, Austin Woman Magazine
Digital: Ad Network, Email service, Statesman, Community
Impact, Austin Family, Austin Fit Magazine, Austin Woman
Magazine, Pandora

Broadcast: KEYE

Print: Community Impact News, Chronicle, Austin Home
Magazine, Austin Relocation Guide, Austin Newcomers Guide
Digital: Ad Network, Community Impact, Austin Home
Magazine, Pandora

Broadcast: KUT

Print: Community Impact Newspaper, Austin Chronicle,
Austin Woman

Digital: SmartReach Digital

Out-of-Home: 5 gas station freezers

Broadcast: Entercom (95.5, 94.7), KEYE
Print: Statesman, Chronicle, Community Impact,
Digital: KEYE.com, Austin EcoNetwork

3/24/2015

Broadcast: Univision, Emmis (Latino 102.7)
Print: Ahora Si
Digital: Univision, Telemundo, Ahora Si

Broadcast: Univision
Print: Arriba
Digital: Univision

Print: Ahora Si
Digital: Telemundo
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