Community Initiatives FY 16 Recommendations

APRIL

16 CI 61 SP, Austin Revitalization Authority/CAKE Up Austin

Recommended for Funding as an Individual Artist

The artist will present CAKE Up Austin!, a family friendly event that will include live
music, art exhibits, dance demonstrations, spoken word and information on conumunity
affairs and resources. The daylong event will take place at the Kenny Dorham’s Backyard
located at 1106 E 11" Street in District 1. The project addresses the criteria and the

budget shows enough expenses to meet the matching requirement for the recommended
$3,000.00 award.

16 CI 63, Austin Green Art

Recommended for Funding as a 501 (c) 3 Organization (May actually be a sponsored
project)

The Organization will present Solstice Festival is Austin's rendition of the summer
solstice music festival. With over 30 genre's and 20 stages around the city, open to all
ages and folks of different socio and economic backgrounds. It's a unique festival that
celebrates local culture, while aligning with a global celebration. The event will take
place at Jocations all over Austin. The project addresses the criteria and the budget shows
enough expenses to meet the matching requirement for the recommended $7,500 award,
or $3,000 if a sponsored project.

16 CI 64, Studium

Recommended for Funding as a 501 (¢) 3 Organization

The Organization will produce 3 music publications. The albums will be released over
three successive months, July, August, and September once per month, in conjunction
with a major event that will be free and open to the public at Studium, at 2108 Rosewood
Avenue in District 1. The project addresses the criteria and the budget shows enough
expenses to meet the matching requirement for the recommended $7,500 award.

16 CI 65 SP, Austin Creative Alliance/artMEAT

Recommended for Funding as an Individual Artist

The artist will present artGATHER to launch artGLOSS, a quarterly zine that celebrates
all kinds of artists and pushes for collaborative works in June, artGRASP June Series
(offers courses to share knowledge and discuss the arts), artGRASP Kids Zine Class, and
Thinkery21 Event. The events will take place at 2025 E 7th St Austin, TX 78702 in
District 3. The project addresses the criteria and the budget shows enough expenses to
meet the matching requirement for the recommended $769.00 award.
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% 3,000 Requested Austin Revitalization Authority
Submitted: 3/7/2016 10:40:07 AM {Pacific) 1154 Lydia St. Telephone(5120 469-1705
Suite # 200 Fax N/A
Project Contact Austin, TX 78702 Web http:/fwww.ausiinrev.org
Austin Revitalization Authority NfA
emcdenald@austinrev.org President & CEO
Tek (512) 469-1705 Gregory Smith
gsmithi@austinrev.org
Additional Contacts
gsmith@austinrev.org; info@cakeofficial.com

Additional Information

AUTHORIZING OFFICIAL

This person should be a member of your board’s Executive Committee, generally the Board Chair unless the Board Chair is
the person already listed in the Applicant Information section above. Alternative Authorizing Officials may be the Board Vice
Chair, Treasurer or Secretary.

1. First Name
Dr. Charles

2. Last Name
Urdy

3. Title
Chairman of the Board

4, Email
curdy@earthlink .net

5. Street Address
7311 Hartnell Drive

6. City
Austin

7. State
Texas

8. Zip/Postal Code
78723




District Number
9. Applicant Organization Disfrict Number

TS

1
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ETJ

APPLICANT RACE CODE
10, Applicant organizations select an option based on the predominant group of which their staff, board, or membership

TS T

{(not audience) is composed. Choose the option that best represents 50% or more of staff, board, or membership.

A - 50% or moere Asian
B - 50% or more Black/African-American
H - 50% or more Hispanic/Latine
N - 50% or more Ametrican Indian/Alaska Native
P - 50% or more Native Hawaitan/Pacific Islander
W - 50% or more White
M - Majority ethnic minority/muiti ethnic
99 - No single group listed above represents 50% or more of staff, board, or membership

FISCAL SPONSOR ELIGIBILITY

11. Does your organization meet the following fiscal sponsor eligibility criteria?

Please check all that apply. You are nof required to serve as a fiscal sponsor even if you meet alf the eligibility criteria. This question is for
internal Cuftural Arts Funding Program purposes only.

+ 501 {c) 3 Organization located in Austin or its Extra-Territorial Jurisdiction {ETJ)

AT

Been in existence for a least one year prior to application due date

Your board meets at least 3 times per year

Annual Operating Budget of at least $50,000 as evidenced by the most recently completed Form 990
Salaried Executive Director

Qur organization does not meet any of the above criteria

Section 1. Eligibility

1. Please select the item that best describes youl/your organization.
If you are fiscally sponsored, please answer for your sponsored group or if you are an individual artists select the individual artist statement, If none
of the stafements apply to you then you are unfortunately not eligible to apply for funding.
™ Anincorporated, tax exempt, 501(c) ARTS ORGANIZATION residing in Austin or its Extra Teritorial Jurisdiction (ETJ), with & budget history of
ongoing artistic/cultural programs for a minimum of one year PRIOR to the application submittal date

An incorporated, tax exempt, 501(c) NON-ARTS ORGANIZATION residing in Austin or its Extra Territorial Jurisdiction (ETJ), with a budget
history of ongoing artistic/oultural programs for a minimum of one year PRIOR to the application submittal date

An INCORPORATED (registered with the State of Texas as a non-profit) ARTS GROUP based in Austin or its Extra Territorial Jurisdiction for a
minimum of ONE YEAR PRIOR to the application submittal deadline, with a budget history of ongoing artistic/cultural programs and APPLYING
UNDER THE UMBRELLA of a 501{¢c) Austin arts or non-aris organization

™ An UNICORPORATED (not registered with the State of Texas as a Non-Profit) ARTS GROUP based in Austin or its Extra Territorial Jurisdiction
for a minimum of ONE YEAR PRIQR to the application submittal deadline, with a budget history of ongoing artistic /eultural programming and
applying UNDER THE UMBRELLA of a 501(c) Austin arts or non-arts organization

[ An INDIVIDUAL ARTIST residing in Austin or its Exira Territorial Jurisdiction (ETJ), with a budget history of ongeing artistic/cultural programs for
a minimum of ONE YEAR PRIOR to the application submittal date and applying UNDER THE UMBRELLA of a 501{c) Austin arts or non-arts
organization

™ None of the abave

2. When did your organization or if you are an individual artist, you, locate to Austin or its Extra Territorial Jurisdiction (ETJ)? This can
be your incorporation date,

Please provide the month and year.
October 1895

3. Have you produced artistic work within your artistic expertise with a budget history of the same for a minimum of 1 year prior to
the application deadline?

v Yes




™ Ne

4. Are you able to provide a 1:1 match for the funding that you are requesting
A 1:1 match is required for all awards. Up fo one haif of the malch (50%) is allowable as well-documented in-kind support. Only funds acquired and
used fo support activities specified in the application will be accepted as matching funds.

v YES

[ no

5. Is the proposed projectiactivity a nonprofit arts event? The project that you wish to fund must be a nonprofit arts event, which
exists for educational or charitable reasons, and from which its shareholders or trustees do not benefit financially.

This does not mean that you can't make a profit or that you are not able fo pay yourself of other participants. Any money earned by a non-profif
organization must be refained by the organization, and used for ifs own expenses, operations and programs
v YES

™ NO

6. START DATE / END DATE - Enter the dates of your project, Include implementation and project completion date, These dates must
be within the period of October 1, 2015 through September 30, 2016.

if the appiication is on behalf of a sponsored project, the start/end date will correspond with that sponsored profect's activity.
| 07/16/2016/ Start Date (MM/DD/YYYY)
1

_ 07/16/2016| End Dale (MMDD/YYYY)
. ....0.00,TOTAL

7. Are you a new applicant?
is this the first {ime that you or your group have applied for Cultural Arf Funding?
™ Yes

v No

Section Ill. Application Questions

Some answers will not be presented because they are not part of the selected groun of questions based on the answer to #1.

1. Is this application for a Sponsored Project
If the application is NOT on behalf of a sponsored profect please select no and skip to question 13.
v YES

™ NO

2. Please fell us the name of your Sponsored Project.

if the the application is on behalf of an Sponsored Project that is an individual artist please put the full name of the individual artist in the space
below.

Cake Up Austin!

3. Sponsored Project Contact Information - FIRST NAME
Anastasia

4. Sponsored Project Contact Information - LAST NAME
Smith

5. Sponsored Project Contact Information - EMAIL
info@cakeofficial.com

6, Sponsored Project Contact Information - TELEPHONE
512-952-0931

7. Sponsored Project Mailing Address - ADDRESS
1044 Norwood Park Bhvd #1301 Austin, TX 78753

8, Sponsored Project Mailing Address - CITY
Austin

9. Sponsored Project Mailing Address - STATE
™

10. Sponsored Project Mailing Address - ZIPIPOSTAL CODE
78753

11. Sponsored Project DISTRICT NUMBER - Enter your organization’s City of Austin voting district number (effective January 1, 2015).
You can access district location via the interactive map at http://www.austinredistricting.org/maps/interactive-final-map




The Digtrict Number should be based on the maliing address of the Sponsored Froject unless the malling address is a PO Box. If a P0O Box use he
district number of the Sponsored Project’s primary contact's physical address.
1
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12, SPONSORED RACE CODE - Sponsored entities should select an eption base on the predominant group of which their staff, board,
or membership {not audience) is composed, Choose the option that best represents 50% or more of staff, board, or membership.
A - 50% or more Asian

B - 50% or more Black/African-American

H - 80% or more Hispanic/Latino

N - 50% or more American Indian/Alaska Native

P - 50% or more Native Hawaiian/Pacific Islander

W - 50% or more White

M - Majority ethnie minority/multi ethnic

99 - No single group listed above represents 50% or more of staff, board, or membership

I T I I

13, PROJECT RACE CODE - To which designated population listed below are the majority of the project activities intended to deliver
services or to involve or act as a clear expression or representation of cultural traditions?

if the activity is not designated to represent or reach any one parlicular group, choose "No single group”™.
A - Asian

B - Black/African American

H - Hispanic/Latino

N - American IndianfAlaska MNative

P - Native Hawalian/Pacific islander

W - White

M -~ Maijority Ethnic Minority/Multi-Ethnic

99 - No single group

L T O O I

14. PRIMARY ARTISTIC DISCIPLINE - Select the option that best describes the artistic discipline of your project/organization.
If the application is on behalf of a sponsored praject, sefect the option that corresponds to the artistic discipline of the sponsored project.
Dance

1

Music

Literature

Opera/Musical Theatre
Film/Media Arts
Theatre/Performance Art
Multidisciplinary

Visual Arts/Public Art

B L L T I I

Project Narrative - The narrative is vitally impertant as it tells the story of your project, and should include details such as the
‘who, what, when, where, why, and how much.'

Narrative Part | - Project

15. Project 1 - What are the specifics of the project for which funding is sought? i.e. list specific date(s}, time(s), activity(ies),
participant(s), location{s].

CAKE Up Austin! will take place at Kenny Dorham's Backyard {1106 E. 6th St, Austin, TX 78702}, in the heart of Austin's East Side. We've set aside
Saturday, July 18, from noon to 8pm. The event will focus on live music, but will alse feature art exhibits, dance demonstrations, spoken word, and
information on community affairs and resources, Because this is a family friendly, all ages event, we will incorporate face painting and other activities
for children.

16. Project 2 - How does the project contribute to and fill a need in Austin’s artistic and cultural community?
CAKE (Creativity Abundance Knowledge Elevation) is a nonprofit 501(c)3 foundation working to empower women and girls through music and the




performing arts, We bebeve that there Is a need in Austin's Urban community Tor a safe, healihy creafive outlet Tor women/girs who have an nterest in
the performing arts, but who lack the moral and financial support to pursue their passion. These young women may come from minority, at risk, or low-
income families, and may be underemployed with limited resources. CAKE has formed a collaborative partnership with the Austin Revitalization

Authority which aims to help share our privilege as performing/recording artists with these women, so that they can share their stories with the world

Narrative Part I - Artistic/Cultural Merit

17. Artistic/Cultural Merit 1 - How does the applicant (or sponsored project if applicable) produce/presant quality work that
contributes to the unique artistic/cultural landscape in Austin?

Anastasia Smith, aka "Anya," has worked hard to prove herself an innovative voice in Austin's music scene, While progressicn, education, and self-
reliance have always been an Important part of her musical message, she believes that real change begins with community outreach. Anya has
voiunteered/ inferned with KAZI 88.7 FM, Austin Public Access TV, and KEYE-TV Channel 42, As a Rap artist, Anya has performed on several shows
benefiting community causes, Anya has also held residencies at several historic Austin music venues, such as Club 311 and Flamingo Canting, using
each opportunity to successfully grow her audience and overall reach. Anya recently won Austin Hip Hop Awards "Best Female Artist" for the third
consecutive year,

18. Artistic/Cultural Merit 2 - To what degree does the project incorporate artists or artistic works from historically underserved
communities in their programming or provide programs/services to historically underserved artists and/or communities?

CAKE is a collective of nine notable female artists from the central Texas area, with a focus on urban music. Our mission is to reinforce the importance
of positive creative expression for women and girls within disadvantaged communities, We identify these girls, foster their interest in music, coach
them, and put them into the recording studio at no cost. CAKE is also an effort to bridge the gap between the arts community and the urban community
at large. CAKE aims encourage other female arlists, organizations, and businesses o get behind our movement to support women and girls in the
performing arts.

Narrative Part Il - Administrative Capability

19. Administrative Capability 1 - How doas the applicant (or sponsored project if applicable) demonstrate production and business
skills needed to complete the proposed programming/project?

Anya and CAKE have worked hard to develop a solid resume and stellar reputation in the city of Austin. From organizing successful weekly and
monthly shows at popular 6th street venues, to regular speaking engagemenits at facililies such as Gary Job Corps {San Marcos, TX} and Jump On it,
to creating our own networking events and showcases over the past 5 years, Anya and CAKE have built a fanbase who've come to expect great
musi¢, powerful messages, and exciting events, Anya and CAKE maintain a strong web and social media presence, and are consistently expanding
their vision o larger and wider markets,

20. Administrative Capability 2 - How will the project be evaluated to measure project effectiveness? Describe methods,

With the help of the ARA, Anya and CAKE will ¢losely manitor the budget, spending, attendance, audience retention, to determine areas of apporiunity
or improvements.

21, Administrative Capability 3 - How will the applicant collect data regarding audience demographics, audience involvement, and
tourists in attendance from in state, out of state, or cutside the USA? Describe methods

CAKE Up Austin| staff will distribute audience surveys at the event as an additionai evaluation tool. The respective partners of this group will evaluate
the results of these surveys and implement necessary changes. CAKE Up Austin! will also collect data regarding demographics, audience
pasticipation, and tourist attendance via audience feedback forms, sign-in sheets, Facebook event page responses, and also via volunteer recordings
of audience composition during the event.

22. Administrative Capability 4 - If applicable, is the fiscal sponsor capable of managing the administrative and financial aspects of
the project?

If not Applicable piease type 'N/A’

Yes, The Austin Revitalization Autherity has established itself as an example of leadership within Austin's Black community, and have a long history of
managing similar projects successfully,

Narrative Part IV - Economic, Cultural, and Social Impact

23. Economic, Cultural, and Social Impact 1 - Does the proposed programming/project meet any identified community social or
cultural needs?

The City of Austin has identified the music industry as a vital aspect of the city's economic development, not only by its impact on fourism, but also
relating to the effects it has on the revitalization of minority neighborhoods. One goal of this project is to impact the cultural needs of the African
American community by providing training, future career opportunities, and by dispersing information on community rescurces.

24, Economic, Cultural, and Social Impact 2 - How does the project market to a broad constituency (including residents, visitors and
tourists)?

Music and the performing arts are part of the jure and appeal of Austin, TX. Anya and CAKE contribute a unique set of voices, highlighting their
experiences through heartfelt rhythms and lyrics, As a collective, these ladies have won awards, been granted the key to the city, graced the front of
the Austin Chronicle, been featured on our community radio station (KAZ! 88.7 FM), and had their work spotlighted on national and international
platforms. Anya/CAKE have a proven record of reaching diverse audiences in a few markets: in school, professional, nightiife, and social media
circles.

25. Economic, Cultural, and Social Impact 3 - How is the proposed programming/project accessible to audiences with disabilities?
In selecling the venue, we have ensured that it is ADA compliant, Our volunteer groups will provide assistance to the arlists and guests with parking,
andfor entering the venue and locating their seats.




26, Economic, Culiural, and Socialimpact 4 - How Is the propesed programming/project accessible fo economically disadvantaged
audiences?

We are striving to make this event accessible fo alt members of the community. To ensure that this is possible we intend io ask only a small admission
fee of §5 for adulifs, with free entry for children age 12 and under. Audiences streaming the event online, and/for listening live via radio will have
access to the showcase free of charge.

27. Economic, Cuitural, and Social Impact 5 - Will the applicant attempt {0 pariner or otherwise work with the convention or
hotel/motel industries to attract audiences? [f so, how?

In an effort fo spotlight this event, and the East Austin community in general, to those visiting Austin, we plan to make both digital and physical
promotional materials available and frequenily updated.

Organizational History

28. Piease indicate in which years (if any) COA Funding was received.
If applicable, please indicate the dates that the fiscally sponsored organization has received funding, not the fiscal sponsor.
2011-2012

2012-2013
2013-2014
2014-2015
Have not received funding in the fast 5 years

S T A

29. Was this project funded previously under a different organization name or sponsor?
v NO

™ YES - Please use the ‘explain’ box, to the right, {o indicate in what year and under what name, explain:

30. Organizational History - Provide a brief description of the applicant organization including history and activities. Be sure to
include the organization’s mission statement.

If application is on behalf of & spensored individual or (un)incorporated group this Information should reflect that individual, group, or organization,
ieaving the final paragraph for description of the applicant (fiscal sponsor).

Anastasia Smith, aka "Anya,” has worked hard to prove herseif a powerful and innovative voice in Austin's Hip Hop scene, While progression,
education, and self-reliance have always been an important part of her musical message, she believes that real change begins with community
outreach. Anya began volunteer work at Austin's community supported radio station {KAZI 88.7 FM) at age 14, engineering and delivering the news.
She worked as a volunteer at Austin Public Access Television, interned with KEYE-TV Channei 42 and, as a student, helped build a news and
information program at John H. Reagan High School (AISD). As a Rap artist, Anya has performed on several shows benefiting community causes
including: "Pretty Girls That Rock” {breast cancer research), "Wonder Women of the ATX" (to benefit Safe Place Austin}, and WWE's "Tribute to the
Troops." Always an outside-the-box thinker, Anya was the first Hip Hop act to be featured on YNN's "Music Spotiight” and the first [ocal act featured
on KAZ] 88.7 FM's "Artist Spotlight.” Anya has also held residencies at several historic Austin music venues, such as Club 311 and Flamingo Cantina,
using each opportunity to successfully grow her audience and overall reach. Anya recently won Austin Hip Hop Awards "Best Fernale Artist" for the
third consecutive year. In 2015, Anya founded CAKE (Creativity Abundance Knowledge Elevation), a musical coltaboration and non-profit 501(c)3
foundation which works to support women and girls through music.

Online Documentation

31. In lieu of or in addition to hard copy documentation {Attachment #5 on the Documents Tab), you may provide one {1} web link for
documentation located online.

The link provided here should serve as either a replacement for the hard copy documentation, or as a supplement. If you do not wish to provide a link
enter 'N/A' below and be sure fo upfoad documentation in the Documents Tab

www.cakeofficial.com

Section IV, Budget and Activity Summary

OPERATING BUDGET HISTORY

FY 13-14 Actual FY 14-15 Projected? Actual? FY 15-16 Proposed
Revenue $ 500 $ 950 I v $ 3,000
Expenses $ 500 $ 950 [~ v $ 3,000
Total $0 $0 $0

PROPOGSED BUDGET - PROJECT INCOME

PROJECT INCOME CASH | DESCRIPTION TOTAL
Earned Income

1. Total Admissions 3 50




2. Total Other Eamed Income 3 50

3. TOTAL EARNED INCOME $0 59

Unearned Income

4, Total Private Support (Corp, Foundation, Individual) $ 2,500 Total contribution expected from private donations and & 2,500

spensorships from local businesses

5. Total Public Support (Government Granis) $0 50

6. Total Other Unearned Income $ 50

7. Applicant Cash $ 500 $ 500

8. TOTAL UNEARNED INCOME $ 3,000 § 3,000

9, COA Request Am_oun_t $ 3,000 projected funding from COA initiatives grant S 3,000

10. TOTAL CASH INCOME $ $ 6,000
6,000

11. Total IN-KIND SUPPORT {must equal Total In-Kind Columnin  § 1,550 S 1.550

Line 24 from the Project Expenses below)

12. TOTAL INCOME (disphyed below, calculated avtomatically  § 6,000 0

on page refresh)

Total $ 7,550 $7.550

PROPOSED BUDGET - PROJECT EXPENSES

PROJECT EXPENSES CASH IN-KIND TOTAL | Description

13, Administrative.Emponee $ 500 $ 500 $ 1.000 Covering the time that employees/volunteers are using their own time to make phone
Costs calls, run errands, and otherwise plan this event.

14, Artistic Employee Costs $ $ $0

15. Administrative Non- $ 1,100 $ $ 1,100 Marketing expenses, expected fees péid to the Austin Revitalization Authority, event

Employee Costs
18. Artistic Non-Employee

insurance,
$ 1,350 $ 1,050 § 2.400 Partial payment to CAKE arfists for performance, the rest of their regular rates

Costs they've agreed to donate in kind

17. Travel $ ] 0

18, Space Rental $ 1,000 $ 5 1.000 cost of venue rental

19. Eduibmént Rentai $ 500 $ %500 DJ set up, PA system rental

20. Supplies and Materials $ 550 $ 5550

21. Marketing and Prohotion $ .500 $ %500 Adveriising, radio, tv, and social media, graphic design, printing
22. Production/Exhibit Costs % 500 $  § 500 venues, hospitality

23.0ther $ $ 0
24. TOTAL EXPENSES $ 6,000 $ 1,550 § 7,550
Total $ 6,000 $ 1,550 $7,550

Project Summary
FY16 Proposed

Activity 1

Activity 2
Activity 3
Activity 4
Activity 5
Activity 6
Activity 7
Activity 8
Activity 9
Activity 10
Total

Section V. Documents

Activity/Event
Activities Title

CAKE Up Austint

Location/Venue -
Name

7/16/2016 Kenny Dorham's
Backyard

Date(s)

Location/Venue -
Address

1106 £, 11th St.
Austin, TX 78762

Location/Venue - District
Number

1

Documents Requested *

Required? Affached Documents *




PROCOF OF TAX EXEMPT STATUS - Provide proof of tax-exempt
status. 501(¢c) and other tax-exempt organizations should
submit a copy of their IRS tax determination letter, Unacceptable
items: articles of incorp, bylaws, or proof of sales tax
exemption

SPONSORED ONLY - PROCF OF TEXAS STATE
INCORPORATION - Sponsored entities wishing to apply as a
spensored incorporated organization must submit a copy of
their Texas State Letter of Exemption (Certificate of Filing).

BOARD LIST - Provide a roster of your governing board,
including names, e-mail and mailing addresses, telephone
numbers, professions or areas of expertise, and ethnic make-
up,

FORM 990 - Provide a copy of the first page of IRS Form 990,
990 PF, 980 EZ or 980 N evidencing Fiscal Year 2011 and
Fiscal Year 2012 finances. SPONSORING ORGANIZATIONS
AND 501{c) APPLICANTS -

DOCUMENTATION - Provide a concise but representative
sample of materials (résumés/bios, letters of support,
promotional materals, programs, season brochure,

newsletters, ate.} REQUIRED IF YOU DID NOT PROVIDE ONLINE
BOCUMENTATICN (Question 31).

INSURANCE ASSESSMENT FORM This form will be used to
determine your Insurance requirementis.
download template

Accessibility Assessment
download template

ASSURANCES - . Provide the signature of the authorized
official, or board designee, including the date signed, Also
provide the signature of the sponsored
individual/organization/group if applicable.

download template

* ZoomGranfs™ Is not responsible for the content of uploaded documents.

v IES Designation Letter (fax exemption}

v Board Rosler

Role: ORGANIZER Flver - February 2015
Rale: TOURING ARTIST Fiver - Febngary 2015
Anva Oct 2013

Anya Aug 2013

Anva Seplember 2013

Anya August 2014

Anva July 2014

Anva June 2014

Anva May 2014

Anva Oct 2014

Anva January 2015

v Insurance Assessment Form

v Accessibility Quiz

v Assurance Signafures

Application ID: 53071

Beeome a fan of ZoamGrants'* on Facebook
Problems? Contact us at Quetsons DZoombrants com
@2002-2016 GrantAnalyst.com. Alf rights reserved,
"ZoomGrants” and the ZoomGrants logo ara frademarks of GrantAnalyst.com, LLC,

Lugout | Browesr




McKaskle, Anne-Marie

From: Anastasia Smith <info@cakeofficial.com>

Sent: Friday, March 11, 2016 11:25 AM

To: McKaskle, Anne-Marie; emcdonald@austinrev.org; gsmith@austinrev.crg
Subject: Re: ARA/CAKE Up (1 Follow up

Follow Up Flag: Follow up

Flag Status: Flagged

Anne-Marie & Elizabeth,
Thanks for your help and patience. I've made the following changes to the application:
Section I, Online Video Documentation - added youtube link

Section IV, Operating Budget History - Added revenue/expenses from FY 13-14 reflecting my status as an
individual artist

Section IV, Proposed Budget - ensured that the "Project Income" and "Project
Expenses" totals balance

Section IV, Project Income - ensured that the total "$3,000" was moved from line 5. to line 9.

Section IV, Project Expenses - ensured that | accounted for $1,550 missing from expenses. Added $1,000 for
the space rental, and $550 for supplies and materials. Income and expenses now match @ $7550 each

Section V, Documents --added several dated event flyers to show my history of performance around Austin as
an individual artist

**0One more thing. | wanted to change the website in Section Ill, Question 31. | would like to change my
submission from "www.cakeofficial.com" to "www.officialanya.com" to reflect my status as an individual
artist. That part of the application is locked for me.

Let me know if there's anything else we need to update. I don't have a problem pushing back until April if
absolutely necessary.

Best Regards,
Anva

From: McKaskle, Anne-Marie <AnneMarie.McKaskle @austintexas.gov>
Sent: Friday, March 11, 2016 9:22 AM

To: Anastasia Smith; emcdonald@austinrev.org; gsmith@austinrev.org
Subject: RE: ARA/CAKE Up Cl Follow up




first served basis. That means the sooner you get your revisions in the more likely we will be able to fund your project. |

encourage you to not delay in making the necessary changes to your application. Again, please don’t hesitate to contact
me.

Anne-Marie McKaskle-Davis

Contract Compliance Specialist

Economic Development Department

Cultural Arts Division

201 East 2nd Street

Austin, TX 78701

0:512. 974.7854

F:512.974.6379

Annemarie.mckaskle @austintexas.gov
http://www.austintexas.gov/department/cultural-funding

Sent: Thursday, March 10, 2016 9;28 AM
To: 'emcdonald@austinrev.org’; 'gsmith@austinrev.org’; 'info@cakeofficial.com'
Subject: ARA/CAKE Up CI Follow up

Hi Elizabeth and Anastasia,

| have completed a more thorough review of your Cl application. | did not see enough documentation to determine if
CAKE Up meets the 1 year requirement. Please provide documentation that Cake has been producing events for at least
one year from the March 7, 2016 deadline. [t can be pictures, posters/flyers from previous events, or articles or ads that
were taken out to advertise. If CAKE does not meet the one year requirement then | think you will need to revise the
application so that Anastasia is the sponsored project (I can see that she has been producing events like the one
proposed in the application for more than a year) and update the application to reflect that. Please let me know if you
have any questions. You will need to get these updated in by 8am tomorrow (March 11).

Anne-Marie McKaskle-Davis

Contract Compliance Specialist

Economic Development Department

Cultural Arts Division

201 East 2nd Street

Austin, TX 78701

0:512.974.7854

F:512.974.6379

Annemarie.mckaskle @austintexas.gov
http://www.austintexas.gov/department/cultural-fundin
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City of Austin 2015-2016
Attachment # 10 - Insurance Information Form

Please complete this form, and fax or e-mail it to Jesas Pantel at 512-974-9315 or jesus.pantel @austintexas.gov . Your
insurance requirements will be based upon this information. Risk Management will notify the Cultural Arts Division of
the results of the assessment. Please note Certificates of Insurance must have been issued within the past 6 months. If you
have any questions regarding insurance requirements please contact Benny VandenAvond: phone: 512-974-3264, fax:

512-974-3411, e-mail: bernard.vandenavond@austintexas.gov.

RETURN THIS TO THE CULTURAL ARTS DIVISION

Name of Applicant  ARA on behalf of Anastasia Smith
Contact Name Anastasia Smith

Phone Number 512-952-0931

Fax Number

E-mail Address info@cakeofficial.com

1. Will your activity take place in a public location or will the public
be involved by attending or participating in the activities associated
with this contract? Yes X1 | No [

2. Will alcoholic beverages be sold during this event(s) by someone
other than the owner of the venue?

Yes [ [ No X

3. Ifyes to #2, will your group be responsible for hiring someone to
sell the alcoholic beverages?

Yes [] | No [ [WA K

4. Ifno to #3, will your group be selling the alcoholic beverages?

Yes (1 {No [ |N/A

5. Are you responsible for providing seating, props, sound, lighting or
other types of equipment and supplies for the event(s)?

Yes [] |No K

6. Ifyes to #5, will members of your group be using their own
vehicles or renting a vehicle for this transportation?

Yes [] [No [0 |NAK

7. Ifno to #6, will you hire someone outside of your group to provide
this transportation?

Yes [ [No [0 |[NA X

8. Will you be using a City facility for your activity?

Yes [ | No B

9. Ifyes to#8, are you using the City’s reservation agreement process
to reserve your space?

Yes [] | No O | N/A

CITY OF AUSTIN INSURANCE REQUIREMENTS

City of Austin Economic Development Department, Cultural Arts Division



3.

5.

/P‘lanned ahead by arranging to have an ASL interpreter onsite during the event

V3 5

4.

Reaching out to Customers with Disabilities
Quiz - FY16

Reading Material:
Dept of Justice Online course Introduction & Lessons 1 & 2 at
http://www.ada.gov/reachingoutfintro1.htm,
NEA ADA Tip Sheet and Cultural Contractor ADA Fact Sheet attached as PDFs.

Applicant Name ARA/ Anya

Sponsored Project (SP) Name (if applicable) CAKE Up Austin!
Contact (if an SP the contact person of SP) Anya (Anastasia Smith)
Email info@cakeofficial.com

Phone 512-952-0931

Sally, wheelchair user, hears a radio announcement about your upcoming performance
and the website is mentioned. She is excited to go online to get tickets for her and her
friend Patty, who loves this artist. Tickets are on sale and Sally goes to the website.
She finds out that, in order to obtain wheelchair accessible tickets, she is directed to
call during limited business hours on specific days. Accessible seats are not available
online! Sally is frustrated and ultimately decides to not go through the hassle.

There is an ADA obligation to provide tickets for accessible seating the same as
}ve/ryone else. True or False? True

A family attends your puppet show. The parents are deaf. They show up to the event
without notice, and request an American Sign Language Interpreter for the
performance. You are not able to provide the services on such short notice, but the
family decides to stay since the children are hearing and can still enjoy the show.

What could vou have done to aveid this situation?

If your theater has 151- 300 seats, how many wheelchair accessible seats are
required under the new ADA?

You are hosting an acoustic guitar performance at a small venue (25- 50). A hard of
hearing person requests an assistive listening device. Are you required to provide it?
Yes/lo? yes po

A patron requests Audio Description for your performance, who do you contact locally
to request that service?

ADA Information Line

AD)

. City of Austin

‘_ e

A Office

Worsing For @ Bariior Froe Cily




6. A patron brings his service dog to your event, what questions can you ask to determine
if you let the patron in with his service dog?

Do you have a certification for your service dog?

What is your disability?

What a kind of tasks has your dog been trained to do for your disability?

All of the above.

' R

7.  Wheelchair accessibility does not need to be considered in an outdoor venue event.
/ True or False? False

vHomP

8. Under the new ADA requirements, a Segway is not considered a mobility device.
True or False? True e
?{LL,% €

9. Your museum is hosting a traveling exhibition of mummies from ancient Egypt. The
policy of the lending museum is that the artifacts may not be touched. You have a
patron who is blind visit the exhibit. Would it be considered a “fundamental alteration”

//a “reasonable modification” to let the visitor touch the art?

A fundamental alteration

Once you have completed the quiz please email to
lee.nguyen@austintexas.gov for grading.

B ORGe A VR

The State Organization

Division on Arts and Disability
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Economic Development Department - Cultural Arts Division

City of Austin Cultural Arts - Community Initiatives Funding
7/5/2016 deadline

Austin Green Art
Solstice Festival

$ 7,500 Requested Austin Green Art
Submitted: 3/24/2016 3:21:23 PM (Pacific) 7006 Meador Avenue Telephone2623916666
Austin, TX 78752 Fax
Project Contact Web www solsticeatx.com
Randy Jewarl Executive Director
mali@oneselsiice.com Randy Jewart
Tel: 2623916666 randyjewart@amail.com

Additional Contacts
none entered

Additienal Information

AUTHORIZING OFFICIAL

This person should be a member of your board’s Executive Committee, generally the Board Chair unless the Board Chair is

the person already listed in the Applicant Information section above. Alternative Authorizing Officials may be the Board Vice
Chair, Treasurer or Secretary.

1. First Name
Randy

2. Last Name
Jewart

3. Title
Execulive Director

4, Email
randyjewart@gmail.com

5. Street Address
7006 Meador Avenue

6. City
Austin

7. State
Texas

8. Zip/Postal Code
78752




District Number
9. Applicant Organization District Number

EEEEEEEEEES
CoNOGO A WN

ETJ

APPLICANT RACE CODE

10. Applicant organizations select an option based on the predominant group of which their staff, board, or membership

{(not audience) is composed, Choose the option that best represents 50% or more of staff, hoard, or membership.
A - 50% or more Asian

B - 50% or more Black/African-American

H - 50% or rmore Hispanic/Latino

N - 50% or more American Indian/Alaska Native

P - 50% or more Native Hawaiian/Pacific Islander

W - 50% or more White

M - Majority ethnic minority/multi ethnic

99 - No single group listed above represents 50% or more of staff, board, or membership

AR

FISCAL SPONSCR ELiGIBILITY

11, Does your organization meet the following fiscal sponsor eligibility criteria?

Please check all that apply. You are not required to serve as a fiscal sponsor even if you meet all the eligibility eriteria. This question is for
internal Cultural Arts Funding Program purposes only.

v 501 (¢} 3 Organization located in Austin or its Extra-Tesritorial Jurisdiction (ETJ)
v Been in existence for a least one year prior to application due date
v Your board meets at least 3 times per year

[ Annual Operating Budget of at least $50,000 as evidenced by the most recently completed Form 990
[™  Salaried Executive Director

[ ouw otganization dees not meet any of the above criteria

Section II. Eligibility

1. Please select the item that best describes youlyour organization,
If you are fiscally sponsored, please answer for your sponsored group or if you are an individual arfists select the individual artist statement. If none
of the statements apply to you then you are unfortunately not efigible to apply for funding.
v Anincorporated, fax exempt, 501(c) ARTS ORGANIZATION residing in Austin or its Extra Territorial Jurisdiction (ETJ), with a budget history of
ongoing artistic/cultural programs for a minimum of one year PRIOR to the application submittal date

i~ Anincorporated, tax exempt, 501(c) NON-ARTS ORGANIZATION residing in Austin or its Extra Tersitorial Jurisdiction (ETJ}, with a budget
history of ongeing artistic/cultural programs for a minimum of one year PRIOR to the application submittal date

{7 An INCORPORATED (registered with the State of Texas as a non-profit) ARTS GROUP based in Austin or its Extra Territorial Jurisdiction for 2

mirimum of ONE YEAR PRIOR to the application submittal deadline, with a budget history of ongoing arlisticfeultural programs and APPLYING
UNDER THE UMBRELLA of a 501{c) Austin arts or non-aris organization

™ An UNICORPORATED {not registered with the State of Texas as a Non-Profit} ARTS GROUP based in Austin or its Extra Territorial Jurisdiction

for a minimurm of ONE YEAR PRIOR to the application submittal deadline, with a budget history of engoing artistic foultural programming and
applying UNDER THE UMBRELLA of a 501{c) Austin arls or non-arts organization

An INDIVIDUAL ARTIST residing in Austin or its Extra Territorial Jurisdiction {ETJ), with a budget history of ongoing artistic/cultural programs for
a minimum of ONE YEAR PRIOR to the application submittal date and applying UNDER THE UMBRELLA of a 501(c) Austin arts or non-arts
organization

™ None of the above

2. When did your organization or if you are an individual artist, you, locate to Austin or its Extra Territorial Jurisdiction (ETJ)? This can
be your incorporation date.

Please provide the month and year.
2008

3. Have you produced artistic work within your artistic expertise with a budget history of the same for a minimum of 1 year prior to
the application deadline?

v Yes




™ No

4. Are you able to provide a 1:1 match for the funding that you are requesting
A 1:1 match is required for all awards. Up fo one half of the maich (50%) is allowable as weil-documented in-kind support. Only funds acquired and
used fo support activities specified in the application will be accepted as matching funds.

v YES

™ NO

5. Is the proposed project/activity a nonprofit arts event? The project that you wish to fund must be a nonprofit arts event, which
exists for educational or charitable reasons, and from which its shareholders or trustees do not benefit financially.
This does not mean that you can't make a profit or that you are not able to pay yourself of other participants. Any money earned by a non-profit
organization must be retained by the organization, and used for its own expenses, operations and programs

v YES

™ No

6. START DATE / END DATE - Enter the dates of your project. Include implementation and preject completion date, These dates must
be within the period of October 1, 2015 through September 30, 2016,

if the application is on behalf of a sponsored project, the start/end date will correspond with that sponsored profect’s activity.

T08/17/2016 Start Date (MMDD/YYYY)
. 06/18/2016

7. Are you a new applicant?
Is this the first time that you or your group have applied for Cultural Art Funding?
™ Yes

v No

Section lll. Application Questions

Some answers will not be presented because they ara not part of the selected group of questions based on the answer to #1.

1. Is this application for a Sponsored Project
if the application is NOT on behalf of a sponsored project please select no and skip fo question 13.
I vYES

¢ NO

Z. Please tell us the name of your Sponseored Project.
-answer not presented because of the answer lo #1-

3, Sponsored Project Contact [nformation ~ FIRST HAKME
~answer nof presented because of the answer fo #1-

4. Sponsored Project Contact Information - LAST NANE
-answer hot presented because of Hhe answer to #1-

5. Sponsored Project Contact Information - EMAINL
-answer nof presenled because of the answer fo #1-

6. Sponsored Project Contact Information « TELEPHONRE
wanswer nof presented because of ifie answer to #1-

7. Sponsored Project Mailing Address - ADDRESS
-answer not presented because of the answer to #1-

8. Sponsored Project Mailing Address - CiTY
-answer not presented because of the answer 10 #1-

9. Sponsored Project Mailing Address - STATE
-answer not presented because of the answer to #1-

10. Sponsored Project Mailing Address - ZIPPOSTAL CODE
-answer not presented because of the answer 10 £1-

11. Sponsored Project DISTRICT NUMBER - Enter your organization's City of Austin veoting district number (effective January 1, 2015).
You can access district location via the interactive map at hitpi/fwww austinredistricting.orgimapsf/interactive final-map
-answer not presented because of the answer fo #1-




12, SFONSORED RACE CODE - Sponsored entities should select an option base on the predominant group of which their stait, board,
or membership (not audience) is composed. Choose the option that best represents 50% or more of staff, board, or membership.
-answer nol presented because of the answer to #1-

13. PROJECT RACE CODE - To which designated population listed below are the majority of the project activities intended to deliver
services or to involve or act as a clear expression or representation of cultural traditions?

If the activity is not designated to represent or reach any one particular group, choose "No single group”.
A - Asian

B - Black/African American

H - Hispanic/Latinc

N - American Indian/Alaska Native

P - Native Hawaiian/Pacific Islander

W - White

M - Majority Ethnic Minority/Multi-Ethnic

99 - No single group

S S R T S R B

14. PRIMARY ARTISTIC DISCIPLINE - Select the option that best describes the artistic discipline of your project/crganization.
if the appiication is on behalf of a sponsored project, select the option that corresponds to the artistic discipline of the sponsored project.
Dance

Music

Literature

Opera/Musical Theatre
Film/Media Arts
Theatre/Performance Art
Multidisciplinary

Visual Arls/Public Art

B I T O O T O

Project Narrative - The narrative is vitally important as it tells the story of your project, and should include details such as the
'who, what, when, where, why, and how much.’

Narrative Part | - Project

13, Project 1 - What are the specifics of the project for which funding is sought? i.e. list specific date(s), time(s), activity(ies),
participani(s), location(s).

The genesis of Solstice Festival is 33 years ago in Paris France, when the minister of culture Jack Lang came up with a concept for a new type of a
music festival--a music festival on the summer Solstice inclusive of the whale city. 33 years later, in Paris France there's music all around the city, and
this summer soistice music celebration has spread to hundreds of cities around the world!

Solstice Festival is Austin's rendition of the summer solstice music festival. With over 30 genre's and 20 stages around the city, we can say that it's
truly a festival for everyone--all ages and folks of different sacio and economic backgrounds. It's a unique festival that celebirates local culture, while
aligning with a global celebration.

16. Project 2 - How doas the project contribute to and fill a need in Austin's artistic and cultural community?

Economic turmeil and financial hardship is the headlines these days for the local arlist community. Solstice Festival puts hundreds of local Austin
artists and music industry professionals to work (PAID work)! The entire event is about fifting up the arlist community here in Austin--the vast majority
of the performances are from local Austin artists, and we engage over 20 of the beautiful local music venue stages around town.

In-addition to musicians, the festival hosts 50 arts vendors, projection artists, an installation arlist and live painters. Solstice Festival is not just a one
time economic funnel to get local artists paid, the event successfully raises awareness that drives patrons to the local arts year round.

Narrative Part Il - Artistic/Cultural Merit

17. Artistic/Cultural Merit 1 - How does the applicant (or sponsored project if applicable) produce/present quality work that
contributes to the unique artistic/cultural landscape in Austin?
Austin Green Art produced 5§ years of the Earth Day Festival, proven to have the right experience.

Solstice Festival is baoked by Solstice Live - one of the most active live music bockers in Austin. Solstice Festival is an accumulation of the most
talented artists discovered through the year round booking process. Artists are handpicked by their talent, commitment to creating original unique art,
professionalism, and ability to raise awareness. Their artist list is over 700 bands in Ausfin alone.

Solstice Live also consistently hosts artist vendor markets at their events, and Special Events Live (another partner on the event) organizes Pecan
Street Festival. The vendors and painters for Solstice Fest are selected from this huge pool!

18. Artistic/Cultural Merit 2 - To what degree does the project Incorporate artists or artistic works from historically underserved
communities in their programming or provide programs/services to historically underserved artists andfor communities?
Solstice Festival connects directly with the local community which has been in the news lately, highlighted as an underserved community, According




to the Music Industry Census nearly 1/3 of local musicians are eaming less than 15,000 & year In laxable incame, and 3/4 are earning below the AUStn
Mean Annual Wage.

So many festivals claim to be local centric, but in reality, they're providing stages for farger touring artists to tap into to the great consumer base of
concert goers in Austin. One of the key goals of Solstice Festival is to connect the music fans of Austin with the music that is very accessible and
here all year round.

Narrative Part Il - Administrative Capability

19. Administrative Capability 1 - How does the applicant (or sponsored project if applicable} demonstrate production and business
skills needed to complete the proposed programming/project?

Solstice Festival is now in its third year (second year as - hopefully - a recipient of the Cultural Aris Division Grant), and the event has shown
significant positive growth each year. Growth has been measured by the caliber of artists interested in participating in the event, response from the
community, and partnership renewal.

In-addition to two {and soon three!) successful year's of Solstice Festival, the organizations in-charge of putting on the event continue to help create
the landscape of cultural events that makes Austin such a fun place fa live thraughout the year. The team produces - preduced - Earth Day Festival,
Pecan Street Festival, the ATX Future Disco, and consistent concert programming at over 30 venues around the city.

20, Administrative Capability 2 - How will the project be evaluated to measure project effectiveness? Describe methods.
The project will be evaluated by community response: artists, partners, and fans.

Artists - Success with artists means that everyone who participated were paid on-time, communicated with well, and are excited to play again and
eager fo speak positively about their experience.

Partners - Solstice Festival is a joint effort: production team, promotional outlets, sponsors, security, city/park officials, and more. If the eventis a

success, sponsorsipromotional partners will be eager to return, city officials will approve of next year's plans, and the production team will have had
a great time,

Fans - If Fans say they had a fantastic time, discovered great new local music, and can't wail for next year, we were effective!

21. Administrative Capability 3 - How will the applicant collect data regarding audience demographics, audience invelvement, and
tourists in attendance from in state, out of state, or cutside the USA? Describe methods

Because Solstice Festival is backed by the Solstice Booking technology, it's actually quite easy to collect data about demagraphics, All of the listings,
rsvps, and ticketing is done through the Solstice Technology which uses a variety of different methods to collect the information we'll naed to
understand who our audience is. Some of this is done simply through online accounts, folks connect their facebook's and other online accounts which
provides us with this information directly, We also have all of our web listings connected to google analytics which provides in-depth audience
informatien thanks to Google's technelogy which they make readily avaitable for develepers to integrate.

22, Administrative Capability 4 - If applicable, is the fiscal sponsor capable of managing the administrative and financial aspects of
the project?

if not Applicable please type ‘N/A'

N/A

Narrative Part [V - Economic, Cultural, and Social Impact

23, Economic, Cultural, and Sacial lmpact 1 - Does the proposed programming/project meet any identified community social or
cultural needs?

The community needs that are met are directly related fo liting up the local arts scene, financially and in exposure. The best part of Solstice Festival is
that the artists that are highlighted during the event, can be found year round playing local showcases, album release parties, and various events
around the city. The Festival is not only a one time economic stimulus, but successfully draws consumers into the local arts scene throughout the
year,

HAAM - Health Alliance for Austin Musicians - works closely with the team organizing the event, The sister event to Solstice Festival is HAAM Benefit
Day (who also uses the Solstice Baoking Technology). HAAM Raises money to provide healthcare to musicians who can't afford it.

24, Economic, Cultural, and Social Impact 2 - How does the project market to a broad constituency (including residents, visitors and
tourists)?

Solstice Festival has a unique model marketing model where reaching out to a broad constituency is inherit in the event. Because the event takes place
at over 20 stages around the city, the music venues and participants in-charge of those stages all reach out to their communities. And all of the
hundreds of artists playing those stages reach out to their communities as well. This creates a viral splash heard loudly by the local residents, and
also pulls in visitors since $o many different promotional partners are involved in the event. Major event publications are also used to reach out to
visitors and tourlsts, including Do512, The Chronicle, 101x, KUTX, and SXSW has shared the event each year.

25, Economic, Cultural, and Social Impact 3 - How is the proposed programming/project accessible to audiences with disabilities?
Each of the venues and stages involved in the event are ADA accessible, including aur maln event at Pan Am Park. In cooperation with the Special
Events department of PARD, we make sure to provide an appropriate amount of handicap parking spots, toilets, and other considerations to assure
that the event is accessible for audiences with disabilities.

26. Economic, Cultural, and Social I[mpact 4 « How is the proposed programming/project accessible to economically disadvantaged
audiences?

Solstice Fest - compared to the other major festivals around town - has an extremely affordable ticket price, Only $20 gets you into the entire festival -




all 20 stages and the main event, We're also planning on providing discounts o folks in the neighbothoods sUrounding Pan Am Park to ensure that
anyone in the neighborhood can attend the event, even if they're not in a financial place to do so.

27, Economic, Cultural, and Social Impact 5 - Will the applicant attempt to partner or otherwise work with the convention or

hotel/inotel industries to attract audiences? [f so, how?
We will work with the Convention, and major hotel's and motel's in the industry to atiract their audiences to the event.

Organizational History

28. Please indicate in which years (if any) COA Funding was received.
If applicable, please indicate the dates that the fiscally sponsored organization has received funding, not the fiscal sponsor.
2011-2012

2012-2013
2013-2014
2014-2015
Have not received funding in the [ast 5 years

B S

29, Was this project funded previously under a different organization name or sponsor?
m NO

¢ YES - Please use the 'explain’ box, to the right, fo indicate in what year and under what name, explain: Dart Music international

30. Organizational History - Provide a brief description of the applicant organization including history and activities. Be sure to
include the organization's mission statement.

If application is on behalf of a sponsored individual or {un)incorporated group this information should reflect that individual, group, or organization,
leaving the final paragraph for description of the applicant (fiscal sponsor).

Austin Green Art has been invested in making Austin's community better since 2007. In-addition to beautifying the local community with art gardens to
grow organic food, Austin Green Art has been a patron of the arts, producing five years of the Earth Day Music festival for the city of Austin. Austin
Art Gardens operates under a belief that a truly heaithy community has a great balance of good food, good art, happy and passionate people,

Solstice Festival is a joint effort with Austin Art Gardens, and their pariners Special Events Live and Solstice, All of the partners on the event share a
deep tie to strengthening the community - both the neighborhood surrounding the Pan Am and the greater city, Austin Green Art built the community
garden at Pan Am and will be teaching kids how to plant food during the event, Scistice's startup office shared the lawn of the Pan Am Park, and
Special Events Live got their start booking concerts at the park over a decade ago. This is a huge factor in the board of the Pan Am approving of
Solstice Festival,

Online Documentation

31. In lieu of or in addition to hard copy documentation {Attachment #5 on the Documents Tab), you may provide one {1} web link for
documentation located online.

The link provided here should serve as either a replacement for the hard copy docurnentation, or as a supplement. If you do not wish to provide a link
enter 'N/A" below and be sure to upload documentalion in the Documents Tab

www . solsticeatx.com

Section IV. Budget and Activity Summary

OPERATING BUDGET HISTORY

FY 13.14 Actual FY 14-15 Projected? Actual? FY 15-16 Proposed
Revenue $ 52,071 $ 37,386 r v $ 20,000
Expenses $ 66,853 $ 9,385 I~ v $ 10,000
Total $0 $0 $0

PROPOSED BUDGET -PROJECT INCOME
PROJECT INCOME CASH | DESCRIPTION TOTAL
Earned Income

1. Total Admissions $0 50

2. Total Other Eamed Income  $ 37,000 We will be selling general admission and VIP tickets to the event, These tickets willbe sold % 27.000
through eventbrite and promoted through various channels. We also have & deal with the
venues that are participating in the event to share a portion of Revenue driven at the
concerts hosted at their business, A portion of the revenue will most be generated through
beer and liquor sales, We will also be selling festival merchandise at the event.




3. TOTAL EARNED INCOME

Unearned Income

4, Total Private Support
{Corp, Foundation, Individual)

5. Total Public Support
{Government Grants)

6. Total Other Unearned
Income

7. Applicant Cash

8. TOTAL UNEARNED
INCOME

9. COA Reqguest Amount
10. TOTAL CASH INCOME

11. Total IN-KIND SUPPORT
{must equal Total In-Kind
Column in Line 24 from the
Project Expenses below)

12. TOTAL INCOME
(displayed below, calculated
automatically on page
refresh)

Total

§ 37,000 § 37,000

$ 20,000 We are looking to raise funds from alcohol spensors and non alcohal sponsers. Brands like  § 20.000
Dos Equis step up, in-order to help promote events that will also get their products in front
of relevant audiences. Some of the alcohol sponsors include, Sparkling Ice, Topo chico,
and hopelfully a car dealership, or any business interested in getting in front of our

audience.

$ 7,500 From public support, this is the only grant that we are applying for, 57,600
$ 50
5 $0
$ 27,500 $ 27,500
$ 50
5 $ 64,500

64,500
$ 30
L3 50
$ 64,500 $64,500

PROPOSED BUDGET - PROJECT EXPENSES

PROJECT EXPENSES CASH KILIN{; TOTAL | Description

13. Administrative $ 10,000 $ 510000 10,000 is aliocated to compensate the people In-charge of organizing the event,

Employee Costs

14. Artistic Employee $ $ 50

Costs

15. Administrative Non- $ 5,000 $ §5.000 These costs include our contractors for providing security at the event, the fire

Employee Cosls depariment inspection, and a few police officers to be present at the event as well.

18. Artistic Non-Employee $ 20,000 $ §20.000 We have included a $20,000 budget to pay all of the musicians that are giving their fime

Costs to this incredible event.

17. Travel $ 5 0

18. Space Rental $ 6,000 $ 58,000 The city of Austin charges a flat fee to rent out the Pan Am Park. We are working with
the PARKS department to go through this process, which is what we did last year as
well,

19. Equipment Renta| $ 5,000 § 85,000 For our park snow, we will be providing the sound system for two stages. We will be
providing state of the art equipment to provide the best sound experience for our
patrons,

20. Supplies and Materials $ 3,500 $ 5 2.500 We will be printing out flyers, banners, and signs to advertise the festival, and let
patrons of the festival/citizens of the neighborhoods surrounding the festival, know the
details of the event,

21, Marketing and $ 5,000 $ S 5000 we'll be utilizing media buys from the top promotional outlets around town: Do512,

Promotian Austin Chronicle, 101x, KGSR and more.

22, Production/Exhibit $ 10,000 $ 5 10.000 The production team we hire out will be providing staff for the event, and they will also

Costs be bringing in an entire stage o our main event at Pan Am park. This budgef includes an
art installation as well.

23.0ther $ $ 59

24, TOTAL EXPENSES $ 64,500 $ D $64,500

Total $ 64,500 $0 564,500

Froject Summary

FY16 Proposed
Activities

Activity 1

Activity/Event
Title

Concerts and art

Location/Venue -

. i} . Distri
Date(s) o Location/Venue Location/Venue « District

me Address Number

June 18 Pan Am park 2100 e 3rd 3




Activity 2 Concerts and art  June 17 Empire Control Reom 604 e 7th

Activity 3 Concerts and art  June 17 Sawn Dive 615 red river
Activity 4 Concerts and art  June 17 Sahara Lounge 1413 webberville
Activity 5 Concerts and art ~ June 17 Scootinn 1308 e 4th
Activity 6 Concertsand art  June 17 Parish 214 e 6th
Activity 7 Concerts and art  June 17 Vulcan 418 e 6th
Activity 8 Concerts and art  June 17 Mohawk 912 Red River
Activity 9 Concerts and art  June 17 Sidewinder 715 Red river
Activity 10 Concerts and art  June 17 Lazy Lizard 1504 e 6th

Total

Section V. Documents

22

Documents Requested * Required? Attached Documents *
PROOF OF TAX EXEMPT STATUS - Provide proof of tax-exempt v 501¢3

status, 501(c) and other tax-exempt organizations should

submit a copy of their IRS tax determination letter. Unacceptable

items: articles of incorp, bylaws, or proof of sales tax

exemption

SPONSOREDR ONLY - PROOF OF TEXAS STATE
INCORPORATION - Sponsored entities wishing to apply as a
sponsored incorporated organization must submit a copy of
their Texas State Letter of Exemption (Certificate of Filing).

BOARD LIST - Provide a roster of your governing board, v AGA Board
including names, e-mail and mailing addresses, telephone
numbers, professions or areas of expertise, and ethnic make-

up.

FORM 990 - Provide a copy of the first page of IRS Form 990, v (990 2011

990 PF, 990 EZ or 990 N evidencing Fiscal Year 2011 and Fagq

Fiscal Year 2012 finances. SPONSCRING ORGANIZATIONS -

AND 501{c} APPLICANTS -

DOCUMENTATION - Provide a concise but representative Solstice Festival Banner

sample of materials {résumés/bios, letters of support,

\ . Solstice Festival Ardwork
promotional materials, programs, season brochure,

newsletters, etc.) REQUIRED IF YOU DID NOT PROVIDE ONLINE Solstice Festival Poster
DOCUMENTATION (Guestion 31).
INSURANCE ASSESSMENT FORM This form will be used to v Insurance

determine your Insurance requirements.,
download {emplate

Accessibility Assessment v Accessibility
dovmnload template
ASSURANCES - . Provide the signature of the authorized v Assurances

official, or board designee, including the date signed. Also
provide the signature of the sponsored
individualorganizalion/group if applicable.

download template

* ZoomGrants™ is nof responsible for the content of upioaded documents.

Application D: 50533

Become a an of ZeamiSiants T on Facebook
Problems? Contact us at O 05 T oamGiants com
©2002-2016 GrantAnalyst.com. Alf rights reserved.
"ZaomGranls® and tha ZoomGrants logo are rademarks of GrantAnalysl.cem, LLC,

Losoul | Browssr




INTERNAL REVENUE SERVICE DEPARTMENT OF THE TREASURY
P. O. BOX 2508

CINCINNATI, OH 45201

Employer Identification Number:

pate: MAR 36 2009 26-2197283
DLHN:
17053323361038
AUSTIN GREEN ART Contact Person:
2906 COLLINS CREEK DR UNI'TT B DONNA ELLIOT-MQOORE ID# 50304
AUSTIN, TX 78741-4858 Contact Telephone Number:

(877) 829-5500

Accounting Period Ending:
February 28

e e e e . Public Charity Status:

170{b) (1) (B) (vi)

Form 990 Required:
Yes

Effective Date of Exemption:
February 29, 2008

Contribution Deductibility:
Yes

aAddendum Applies:
No

Dear Applicant:

We are pleased to inform you that upon review of your application for tax
exempt status we have determined that you are exempt from Federal income tax
under section 501(c) (3) of the Internal Revenue Code. Contributions to you are
deductible under section 170 of the Code. You are also qualified to receive
tax deductible bequests, devises, transfers or gifts under section 2055, 2106
Oor 2522 of the Code. Because this letter could help resolve any gquestions
regarding your exempt status, you should keep it in your permanent records.

Organizations exempt under section 501(e) (3) of the Code are further classified
as either public charities or private foundations. We determined that you are

a public charity under the Code section(s) listed in the heading of this
letter.

Please see enclosed Publicatiom 4221-PC, Compliance Guide for 501(c) (3) Public

Charities, for some helpful information about your respon51b111t1es as an
_exemnt organizatrion

AUSTIN GREEN ART

We nave zent a copy of this letter to your representative as indicated in your
power of attorney.

Sincerely,

TR Lor

Robert Choi
Director, Exempt Organizations
Rulings and Agreements




AGA Board:

Hamid Velji, 3601 Meadowheath Dr. Austin, TX 78729 (512)
970-4758hamid@liveless.com

Chas Colburn, 3371 Suitland Parkway, Suitland, MD 20746 <chascolburn@mac.com>
Jake Kristofel, 127 Aspen Lane, Zelienople, PA, 16037 <jakekristofel@yahoo.com>
Randy Jewart, 7006 Meador Ave, Austin, TX 78752, <randyjewart@gmail.com>
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o S0 Return of Organization Exempt From Income Tax | O¥BMNe 15650007

Under section 501{c}), 527, or 4947{a){1} of the Internal Revenue Code (except black lung

benefit trust or private foundaticn)
Deparimant of the Treasury

Intetnal Revenue Service ¥ The arganization may have to use a copy of this return to satisfy state reporting requirements,
A For the 2012 calendar year, or tax year beginning 2012, and ending . 20
B Check if applicable: |G Name of organization AUSTIN GREEN ART D Emplayer identification nurber
Addrass change Doing Business As 26-2197283
m Name change Number and street {or P.O, box if mail is not defivered 1o street address) Reom/suite E Telzphone number
|:| Initial ratum 307 ELOLA DR 512-743.4245
O Teminated City. town or post office, state. and ZIP code
[] Amencedreturn  [AUSTIN, TX 78753-6417 G Grogs receipls § 52,071
(71 ppplication pending | F Name and address of principal officer:  RANDY JEWART H(#) Is ths a group retum for afftiates? [_] Yes No
307 ELOLA DR, AUSTIN, TX 78753-6417 Hib} Are all affliates inciuded? Oves Mo
1 Tax-exempt status: 501(c)(3 D 501c) [ } 4 finsert no) B 4947(a} ) or D 507 If *No,” attach a fist, (see instructions)
J  Website: » WWW AUSTINGREENART.ORG H{c) Group exemption number »
K Fomm of organization: Garporation [ | Trust [ Association D Qther E L Year of formation: 2008 ! M State of legal domicile: TX
Summary
1  Briefly describe the organization’s mission or most significant activities:  Austin Green Art's mission is to
@ teach community sustainability through applicatien of skills and systems that support efforts to live as part of our naturaf
g community.
£
% 2  Check this box B[] if the organization discentinued its operations or disposed of more than 25% of its net assets.
g 3  Number of voling members of the governing body (Part VY, line 1a) , . 3 5
g1 4  Numberof independent voting members of the governing body (Part Vi, line 1b} . 4 4
£1] 5 Total number of individuals employed in calendar year 2012 (Part V, line 2a) . . . . . 5 15
§ 6  Total number of volunteers (estimate if necessary} e e e e 6 150
7a  Totalunrelated business revenue from Part VI, column {C) Ime 12 e e e e 7a 0-
b Net unrelated business taxable income from Form 990-T, line34 . . . . . . . . . 7b £0-
Prior Year Current Year
g 8 Contributions and grants (Part VIII, Ene b}y . . . . . . . . . . . . 24,650 52,071
| 9 Program service revenue (Part VI, iine 29y . . . e e 46,710 0.
& | 10 Investment income (Part VIil, column (A), lines 3, 4, and 7d) .
B Other revenue (Part VI, column {A), lines 5, 6d, 8¢, 9¢, 10c, and 11e) .
12  Total revenue-add lines 8 through 11 {must equal Part VIII, column {A), line 12) 71,360 52,071
13 Grants and similar amounts paid (Part IX, column (A), lines 1-3) .
14 Benefits paid to or for members (Part IX, column (A), line 4) .
e |16 Salaries, other compensation, employee benefits Part IX, coluran (A}, lines 5~ 10) -0- 31,084
2 | 18a Professional fundraising fees (Part IX, column (&), fne 11e}
:é b Totalfundraising expenses {Part IX, column (D}, line 25) ¥
B 17 Other expenses (Part IX, column (&), lines 11a-11d, 11f-24e} . . . . . 42,802 35,769
18  Total expenses. Add lines 13-17 (must equal Part X, column (A}, line 25} . 42,802 66,853
19  Revenue less expenses, Subtract line 18 from fine 2 . . . ., . . . . 28,558 {14,782)
5 ':g” Begihning of Current Year End of Year
£8/20 Totalassets (PartX, ne16) . . . . . . . . . . . . . . .. 12,986 18,203
fj‘:E 21 Totalliabilities (Part X, ine 26) . . . . . . e . .0- 90-
=i| 22  Net assets or fund balances, Subtract fine 21 from ||ne 20 G e 32,985 18,203

Signature Block

Under penallies of perjury. | declare that 1 have examined this return, including accompanying schedules and statements, and to the best of my knowledge and belief, it is
true, correct, and complete. Declaration of prepater (other than officer) is based on al information of which preparer has any knowladge,

S[gn P Signature of officer Date
Here

P Type or print name ang tifle
Paid Prinl/Type preparer’s name freparer's signature Date Chack i PTIN
Preparer GAVIN WILSON self-employed P01505086
Use Oniy Fimn's name > GAVIN WILSON CONSULTING Firm's EIN »

Firm's address = 1906 EVA STREET, AUSTIN, TX 78704 Phone no, 512.680-5207

May the IRS discuss this return with the preparer shown above? {seeinstructionsy . . . . . . . . . . . . []Yes[//No

For Paperwork Reduction Act Notice, see the separate instructions. Cat, No. 11282Y Form 990 {2012)






City of Austin 2015-2016
Attachment # 10 - Insurance Information Form

Please complete this form, and fax or e-mail it to Jesus Pantel at 512-974-9315 or jesus.pantel@austintexas.gov . Your
insurance requirements will be based upon this information. Risk Management will notify the Cultural Arts Division of
the results of the assessment. Please note Certificates of Insurance must have been issued within the past 6 months. If you
have any questions regarding insurance requirements please contact Benny VandenAvond: phone: 512-974-3264, fax:
512-974-3411, e-mail: bernard. vandenavond(@austintexas.gov.

RETURN THIS TO THE CULTURAL ARTS DIVISION

Name of Applicant  Solstice Fest
Contact Name Vincent Ford
Phene Number 2623916666

Fax Number

E-mail Address vincentmford@gmail.com

1. Will your activity take place in a public location or will the public
be involved by attending or participating in the activities associated
with this contract? Yes D | No [ GZ (’

Pl
2. Will alcoholic beverages be sold during this event(s) by someone
other than the owner of the venue?

Yes I | No [ U/
3. Ifyesto#2, will your group be responsible for hiring someone to
sell the alcoholic beverages?

Yes K [No [0 [|NA [

4. Ifno to #3, will your group be selling the alcoholic beverages?

Yes [] | No L] |N/A

5. Are you responsible for providing seating, props, sound, lighting or
other types of equipment and supplies for the event(s)?

Yes [ ] |No []

6. Ifyesto #5, will members of your group be using their own
vehicles or renting a vehicle for this transportation?

Yes [} {No [1 |[N/A [

7. Ifno to #6, will you hire someone outside of your group to provide
this transportation?

Yes [] |No [ | N/A [

8. Will you be using a City facility for your activity?

Yes B4 | No [

&

9. Ifyes to#8, are you using the City’s reservation agreement process
to reserve your space?

Yes [] iNo [ |[N/A [

CITY OF AUSTIN INSURANCE REQUIREMENTS

City of Austin Economic Development Department, Cultural Arts Division



Reaching out to Customers with Disabilities
Quiz - FY16

Reading Material:
Dept of Justice Online course Introduction & Lessons 1 & 2 at
hitp://www.ada.gov/reachingout/intro1.htm,
NEA ADA Tip Sheet and Cultural Contractor ADA Fact Sheet attached as PDFs.

Applicant Name Solstice Festival

Sponsored Project (SP) Name (if applicable)

Contact (if an SP the contact person of SP)  Vincent Ford
Email vincentmford@gmail.com

Phone 2623916666

Sally, wheelchair user, hears a radio announcement about your upcoming performance
and the website is mentioned. She is excited to go online to get tickets for her and her
friend Patty, who loves this artist. Tickets are on sale and Sally goes to the website.
She finds out that, in order to obtain wheelchair accessible tickets, she is directed to
call during limited business hours on specific days. Accessible seats are not available
online! Sally is frustrated and ultimately decides to not go through the hassle.

There is an ADA obligation to provide tickets for accessible seating the same as
everyone else. True or Falsa? true

A family attends your puppet show. The parents are deaf. They show up to the event
without notice, and request an American Sign Language Interpreter for the
performance. You are not able to provide the services on such short notice, but the
family decides to stay since the children are hearing and can still enjoy the show.

What could you have done to avoid this situation?
I could assign an American Sign Language interpreter ahead of time, or at least have one on call

If your theater has 151- 300 seats, how many wheelchair accessible seats are
required under the new ADA?

5

You are hosting an acoustic guitar performance at a small venue (25- 50). A hard of

hearing person requests an assistive listening device. Are you required to provide it?
Yes/Moe? No

A patron requests Audio Description for your performance, who do you contact locally
fo request that service?
VSA Texas

AD)

The State Organaation
on Arts and Dizability




A patron brings his service dog to your event, what questions can you ask to determine
if you let the patron in with his service dog?

A. Do you have a certification for your service deog?

B. What is your disability?

C. What a kind of tasks has vour dog been trainsd to do for vour digability?
D. All of the above.

d

Wheelchair accessibility does not need to be considered in an outdoor venue event.
True or False? false

Under the new ADA requirements, a Segway is not considered a mobility device.
True or False? False

Your museum is hosting a traveling exhibition of mummies from ancient Egypt. The
policy of the lending museum is that the artifacts may not be touched. You have a
patron who is blind visit the exhibit. Would it be considered a “fundamental alteration”
or a “reasonable modification” to let the visitor touch the art?

no

Once you have completed the quiz please email to
lee.nguyen@austintexas.gov for grading.

Cubtoral Artz
Division

The State Organization
on Al and Disatslity



By submitting this application, the applicant hereby gives assurance to the City of Austin that:

1. The activities and services for which financial assistance is sought will be administered by the applicant organization;
2. Any funds received as a resulf of this application will be used solely for the project described;

3. The applicant has read, understands, and will conform to the intent outlined in the Community Initiatives Funding
Program Guidelines;

4, The applicant will comply with Title VI of the Civil Rights Act of 1964, with labor standards under Section 5()) of the
National Foundation of the Arts and Humanities Act of 1965, with Section 504 of the Rehabilitation Act Amendments of
1974, with Title IX of the Education Amendments of 1972, with the Americans with Disabilities Act of 1990, with the
Age Discrimination Act of 1975, and with the Drug Free Workplace Act of 1988;

5. The applicant will comply with Section 10(7}(b) of the Texas Commission on the Arts” Enabling Legislation, which
prohibits the TCA and its grantees from knowingly fostering, encouraging, promoting, or funding any project,

production, workshop, andfor program which includes obscene material as defined in Section 43.21 Penal Code of
Texas;

6. The applicant is a nonprofit project as defined by the LR.S;

7. The application has been duly authorized by an authorized official for the applying organization, a principal of the
organization with legal authority to certify the information contained in the application and sign contracts for the
organization; hefshe must read and guarantee the compliance of the organization with the requirerments listed.
Sponsored applications must be signed by the principal of the nonprofit umbrella arganization with legal authority to
certify the information contained in the application and a representative of the sponsored group/findividual;

8. The applicant understands that the City of Austin actively reviews and evaluates all aspects of the programs and processes

and incorporates changes which may accur at any fime throughout the funding calendar. Cultural Arts Division staff will
provide updates on changes as they are adopted;

9. The City of Austin reserves the right to make special stipulations on how specific cultural contract funds may be spent;

10. Neither the applicant nor any of its agents, representatives, subconsultants, nor | have undertaken or will undertake
any activities or actions to promote or advertise any cultural arts funding proposal fo any member of any City
Commission reviewing the proposals, any member of the Austin City Council, or any City staff except in the course of
City-sponsored inquiries, interviews or presentations;

11. The filing of this application by the undersigned, officially authorized to represent the applicant organization, has been
duly approved by the governing board of the applicant organization.

[=] This application was approved by the applicant’s board on March 1st 2016
[_] This application is scheduled to be approved by the applicant’s board on

Note: I the application has not been approved by the goveming beard, you must nofify the Cily as soon as action is taken.

Applicant Authorized Official Sponsored City of Austin
Organization/Group/Individual (it
applicable)

Randy Jewart Executive

name {typed) title name {typed) title name (typed) fitle

@E” | Qj"»f March 24
=2 /‘;/ S

signature date signature date signature date



41712016 Austin Green Art: Block (21) party - Arts - The Austin Chronicle

Bl sprmpae mansnsl oboapime

Austin Green Art
Block (21) party

BY ROBERT FAIRES, FRI., APRIL 21, 20086

For years now, all kinds of folks have been jockeying to get a piece of Block 21, that cherce hunk of
Downtown real estate just north of City Hall, but now the art gang at Austin Green Art can lay claim to
being the first to get their hands on it ... for a week, anyway. The city gave them the green light, as it
were, to "rock the block™ April 15-22 as part of Austin Green Art's plan to make Earth Day a major city
celebration. So last Thursday, April 13, mastermind Randy Jewart convened a Green Art brain trust,
including Chris Fennell, creator of Cedar Moth, to determine how they could transform 40,000 square
feet of urban vacant lot into an art park. Then they moved bamboo, hay, sticks, branches, cedar, and
20 of their Green Gates onto the site and let volunteers create a massive temporary artwork
reminiscent of the Wooldridge Park hay installation of two years ago. On Saturday, April 22, the block
will be Earth Day command central, with food, music, community art-making, environmental-
technology demos, a light show, and a concert featuring David Garza, Roky Erickson, and Alejandro
Escovedo at 5pm. (On Saturday and Sunday, at 2pm, you can also catch Austin Green Art's Earth
Day-inspired performance festival, Extravagreenza, over at the Umlauf Sculpture Garden, 600 Robert
E. Lee.) For more information, visit www.austingreenart.org.

hitp:/iwww.austinchranicle.com/arts/2006-04-21/359244/ 1/4
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Short Form OMB No 1545-1150

- 800=EZ Return of Organization Exempt From Income Tax 20414
Under section 501(c}, 527, or 4847(a){1) of the Intemal Revanue Code {except private foundations}} = _
P Do not enter soclal security numbers on this form as it may be made public. O_F:en to ';:Ubllc
v inspection
E,?g,i’;‘;" 52::,,’32%1::?” P Information about Form 990-EZ and its Instructions Is at www.lrs.gov/form290. Lo :p_'_- e
A For the 2014 calendar year, or tax year beginning , 2014, and ending . 20
B Checkil applicable G Name of organization D Employar identificatton number
Addruss changs Austin Green Art 256-2197283
D Nama changs Number and straet for P O box, sf mail 1s not delivered to street address) Roorm/suita E Telephone number
Imbal retum
[} Finat rotumsterminated 7006 Meador Avenue 512-743-4245
[ Amended rotum City or town, stata or province, country, and ZIP or foreign postat code F Group Exemption
[ Appiscation panging JAustin, TX_78752 Number b
G Accounting Method: ] Cash  [] Accrual  Other {specify) b H Check » [}if the organization is not
1 Website: P  www. austingreenartorg required to attach Schedule B
J Tax-exempt status (check only ane) — [ 501(@)3) [J501(e){ ) < finsertno [J 48a7(@yiiyor [Js27]  (Form 580, 990-EZ, or 990-PF}.
K Form of organization: Corporation O Trust [ Assoclation [ other
L Add lines 5b, 6¢, and 7b 1o line 9 to determuine gross receipts. If gross receipts are $200,000 or more, or if total assets
{Part Il, column (B} below) are $500,000 or more, file Form 890 Instead of Form 990-EZ . . . LA

Revenue, Expenses, and Changes in Net Assets or Fund Balances (see the instructions for Part )

Check if the organization used Schedule O to respond to any question in this Part | . .. 3
1 Contributions, gifts, grants, and similar amounts received . e e e e e 1 0
2  Program service revenue including government feesandcontracts . . . . . . . 2 0
3 Membership dues and assessments . 3 0
4  Investmentincome . . . - e e e e 4
Sa Gross amount from sale of assets other than inventory e e . 5a
b Less: cost or other basis and sales expenses . . . 5b
¢ Gain or {loss) from sale of assets other than inventory (Subtract !lne 5bfromiine5a) . . . . | B¢ 0
6 Gaming and fundraising events
a Gross income from gammg (attach Schedule G if greater than
5 $15,000) . . . . .. .. . N Y 0
a b Gross income from fundrmsmg events (not mcludlng & o of contributtons
& from fundraising events reported on line 1} {attach Schedule G if the
sum of such gross income and contributions exceeds $15,000) . . 6h 0
c less: direct expenses from gameng and fundraising events . . 6c 0
d Net income or {loss) from gaming and fundraismg events {add llnes 6a and 6b and subtract
line 6¢) .. . PN P T | a
7a Gross sales of inventory, Iess returns and ailowances e e e . 7a
b Less:icostofgoodssold . . . . 7h .
¢ Gross profit or (loss) from sales of mventory (Subtract lme ?b frorn llne @o. . .. .. .| Tc 0
8 Otherrevenue (descnbe in Schedule O}, . . Lo e e e e e e e e e 8 0
8 Total revenue, Addlines 1, 2, 3, 4, 5¢, 6d, 7c, and 8 i o wng s S 9 0
10  Grants and similar amounts paid {list in Schedule O} REL’ gg\;@g . . 110
11 Benefits paid to or for members . % 11 1278
2112  Salaries, other compensation, and employee beneflts o~ - . & 12 500
g 113 Professional fees and other payments to independent &TCMG 1 Q ?015 A 13
'% 14  Occupancy, rent, uiilities, and maintenance . . E .. 14 2375
15  Printing, publications, postage, and shipping . . . . . |18
16  Other expenses (describe in Schedule ©) . . . . OGDEN UT . . |18
17 Total expenses. Add lines 10 through16 . . . . . L. Ik 4153
g 18  Excess or {deficit} for the year (Subtract line 17 from Isne 9) .. 18 4253
2119 Net assets or fund balances at beginning of year {from line 27, column (A)) (must agree w:th
3 end-of-year figure reported on prior year'sretum) . . . . . S . |1e 35683
@ (20 Other changes in net assets or fund batances (explain in Schedule O) R )
Z |21 Netassets or fund balances at end of year, Combinelines 18through20 . . . . . . P |21 31530
For Paperwork Reduction Act Notice, ses tha separate instructions. Cat No. 108421 Fom 990-EZ (2014)

(ﬂ@
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Save as PDF Print Close Window

Punctum Records Fall Programing

$ 7,500 Requested
Submitted: 3/31/2016 8:49:19 PM {Pacific)

Project Contact

Dan Rudmann
dr@studiumaustin.com
Tel: 561-703-3731

Additional Contacts
none entered

Additional Information

Studium

AAV

2108 Rosewood Avenue
Austin, TX 78702

Principal Director
Dan Rudmann
gridstudiumaustin.com

Telephone561-703-3731
Fax
Web hitp:/fstudiumaustin.com

AUTHORIZING OFFICIAL

This person should be a member of your board’s Executive Committee, generally the Board Chair unless the Board Chair is
the person already listed in the Applicant Information section above. Alternative Authorizing Officials may be the Board Vice

Chair, Treasurer or Secretary.
1. First Name

2. Last Name

3. Title

4. Email

5. Street Address
6. City

7. State

8. Zip/Postal Code

District Number

9. Applicant Organization District Number
v 1

2
[T 3
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APPLICANT RACE CODE

10. Applicant organizations select an option based on the predominant group of which their staff, board, or membership
(not audience} is composed. Choose the option that best represents 50% or more of staff, board, or membership,

SRATTIT

A - 50% or more Asian

B - 50% or more Black/African-American

H - 50% or more Hispanic/Latino

N - 50% or more American Indian/Alaska Native

P - 50% or more Native Hawaiian/Pacific Islander

W - 50% or more White

M - Majority etiinic minority/multi ethnic

99 - No single group listed above represents 50% or more of staff, board, or membership

FISCAL SPONSOR ELIGIBILITY

11. Does your organization meet the following fiscal sponsor eligibility criteria?

Please check all that apply. You are nof required fo serve as a fiscal sponsor even if you meet all the eligibility criteria. This question is for
internal Ctitural Arts Funding Program purposes only.

v 501 (¢) 3 Organization located in Austin or its Extra-Terrtorial Jurisdiction (ETJ)

AT

Been in existence for a least ene year prior to application due date

Your board meets at least 3 times per year

Annual Cperating Budget of at least $50,000 as evidenced by the most recently completed Form 990
Salaried Executive Director

Gur organization does not meet any of the above criteria

Section I, Eligihility

1. Please select the item that best describes youlyour organization.
if you are fiscally sponsored, please answer for your sponsored group or if you are an individual artists select the individual artist statement. If none
of the stalements apply to you then you are unfortunately not eligible fo apply for funding.
v/ An incorporated, tax exempt, 501(c) ARTS ORGANIZATION residing in Austin or its Extra Territorial Jurisdiction (ETJ), with a budget history of
ongoing artistic/eultural programs for a minimum of one year PRIOR to the applicetion submittal date
™ Anincorporated, tax exempt, 501(c) NON-ARTS ORGANIZATION residing in Austin or its Extra Territorial Jurisdiction (ETJ), with a budget
history of ongoing artistic/cultural programs for a2 minimum of one year PRICR to the application submittal date

[ An INCORPORATED (registered with the State of Texas as a non-profit ARTS GROUP based in Austin or its Extra Territorial Jurisdiction for a
minimum of ONE YEAR PRIOR to the application submittal deadline, with a budget history of ongaing artistic/cultural proegrams and APPLYING
UNDER THE UMBRELLA of a §01{c) Austin arts or non-arts organization

™ An UNICORFORATED (not registered with the State of Texas as a Non-Profit) ARTS GROUP based in Austin or its Extra Territorial Jurisdiction
for a minimum of ONE YEAR PRIOR to the application submittal deadline, with a budget history of ongoing artistic feultural programming and
applying UNDER THE UMBRELLA of a 501(¢) Austin arls or non-arts organization

[T An INDIVIDUAL ARTIST residing in Austin or its Extra Teritorial Jurisdiction (ETJ), with a budget histary of ongoing artistic/cultural programs for
a minimum of ONE YEAR PRIOR to the application submittal date and applying UNDER THE UMBRELLA of a 501(c) Austin arls or non-arts
organization

I™  None of the above

2, When did your organization or if you are an individual artist, you, locate to Austin or its Extra Territorial Jurisdiction (ETJ)? This can
be your incorporation date,

Please provide the month and year.
December 2013

3. Have you produced artistic work within your artistic expertise with a budget history of the same for a minimum of 1 year prior to
the application deadline?

v Yes
™ No

4, Are you able to provide a 1:1 match for the funding that you are requesting
A 1:1 match is required for all awards. Up fo one half of the malch (50%) is allowable as well-documented in-kind support. Cnly funds acquired and
used fo support aclivities specified in the application will be accepted as matching funds.

v YES




[ NO

5. Is the proposed project/activity a nonprofit arts event? The project that you wish to fund must be a nonprofit arts event, which
exists for educational or charitable reasons, and from which its shareholders or trustees do not benefit financially.
This does not mean that you can't make a profit or that you are not able to pay yourself of other participants. Any money earned by a non-profit
organization must be retained by the organization, and used for its own expenses, operalions and programs

v YES

- No

6, START DATE/ END DATE - Enter the dates of your project. Include implementation and project completion date, These dates must
be within the period of October 1, 2015 through September 30, 2016.
if the application is on behalf of a sponsored project, the staert/end date will correspond with that sponsored project’s activity.

" 07/01/2016! Start Date (MM/DD/YYYY)

{09/30/20186| End Date (MM/DDIYYYY)
. _..D.00ITOTAL

7. Are you a new applicant?
Is this the first time that you or your group have applied for Culfural Art Funding?
v Yes

™ No

Section lll. Application Questions

Some answers will not be presented because they are not part of the selected group of questions based on the answer to #1.

1. 1s this application for a Sponscred Project
If the application is NOT on behaif of a sponsored project please select no and skip to question 13.
™ YES

v NG

2. Please tell us the name of your Sponsored Project.
-answer nol presented because of the answer fo #1-

3. Sponsored Project Contact information - FIRST NAKME
-answer not presented because of the answer 1o #1-

4, Sponsored Project Contact Information - LAST NAME
-answer not presentad because of the answer to #1-

5. Sponsocred Project Contact Information - EMAIL
-answor not presented because of the answer to #1-

8. Spoensored Project Contact Information - TELEPHORE
-answer not presealed because of the answer to #1-

7. Sponsored Project Mailing Address - ADDRESS
-answer nol presentad because of the answer 1o #1-

8. Sponsored Project Mailing Address - CITY
-answey nof presented because of the answer (o #1-

9. Sponsored Project Mailing Address - STATE
-answer nol presented because of the answer to &1«

10. Sponsored Project Mailing Address « ZIP/IPOSTAL CODE
-answer nof presented because of the answer to #1-

11. Sponsored Project DISTRICT NUMBER - Enter your organization's City of Austin voting district number {cffective January 1, 2015).
You can access district location via the interactive map at hitp:/fwww. austinredistricting.org/maps/interactive-final-map
-answer not presented because of the answer lo #1-

12. SPONSCORED RACE CODE - Sponsored entities should select an option base on the predominant group of which their staff, board,
aor membership (hot audience) is composed. Choose the option that best represents 50% or more of sfaff, board, or membership.
-answer not presentad because of the answer 1o #1-

13. PROJECT RACE CODE - To which designated population listed below are the majority of the project activities intended to deliver
services or to involve or act as a clear expression or representation of cultural traditions?
if the acfivity is not designated to represent or reach any one particular group, choose “No single group”,




A - Asian

B - Black/African American

H - Hispanic/Latino

N - American Indian/Alaska Native

P - Native Hawaiian/Pacific islander
W - White

M - Majority Ethnic Minority/Multi-Ethnic
99 - No single group

LN R A e B

14. PRIMARY ARTISTIC DISCIPLINE - Select the option that best describes the artistic discipline of your project/organization,
If the application is on behalf of a sponsored project, select the option that corresponds (o the artistic discipling of the sponsored project.
Dance

Music

Literature

Opera/Musical Theatre
Film/Media Arts
Theatre/Performance Art
Multidisciplinary

Visual Arts/Public Art

L R L A

Project Narrative - The narrative is vitally important as it tells the story of your project, and should include details such as the
‘who, what, when, where, why, and how much.’

Narrative Part ] - Project

15, Project 1 - What are the specifics of the project for which funding is sought? i.e, list specific date(s), time{s), activity(ies),
participant(s), location(s).

Studium, and its music publication Punctum Records, is working to produce the next series of artist publications for the summer of 2016, This effort will
be focused on the creation of three vinyl albums: Chthonic by Julia Lucille, Long Lance by Molybden, and Jaguar Palace by RF Shannon. Each of these
artists have a history of significant work and each record is their most significant statement to date. The albums will be released over three
successive months, July, August, and September, once per month, in conjunction with a major event i celebration each month at our art space,

Studium, on Rosewood Avenue in East Austin. The events will take place on the 3rd Friday of each month from 6pm to 11pm and will be free and open
to the public,

16. Project 2 - How doass the project contribute to and fill a need in Austin’s artistic and cultural community?

Each of these three artists represent a critical wave of artistic production in Austin that has heretofore received the beginning of attention both in
Austin and in national and international arts communities. By producing these albums and their subsequent public events, we provide a major way for
these arlists to reach more people and find sustainable forms of development. We are dedicated to comprehensive care for our artists and have found
that by producing records and events, we provide several tools for these artists to expand their livelihood in Austin and on the road. Qur program
allows dissimilar but related Austin artists to present their work in dialogue with one another and represent the diverse and brilliant ¢euvre of the city.

Narrative Part Il - Artistic/Cultural Merit

17. Artistic/Cultural Merit 1 - How does the applicant {or sponsored project if applicable) produce/present quality work that
contributes to the unique artistic/cultural landscape in Austin?

Punctum Records works to develop and support a contemporary movement of interconnected artists as a community-focused record label, To date,
the organization has produced an archive, both analog and open-access, of over thirty projects on vinyl, compact-disc, and cassette, along with ane
laser-cut USB audio-zine, with artists based predominantly in Austin, TX but alse throughout the US, Canada, Eurape, and the UK, This association
allows work centered in Austin to come into direct communication with artists and cultural production further afield. Through its publications and a
year-round series of multi-disciplinary events, Punctum Records creates a critical dialogue to pramote and sustain the arts and artists.

18, Artistic/Cultural Merit 2 - To what degree does the project incorporate artists or artistic works from historically underserved
communities in their programming or provide programs/services to historically underserved artists and/or communities?
Punctum Records was founded on critical feminist principles and works to create equal opportunities for artists based on gender, nationality, and
background. Our fall programming demonstrates this commitment by featuring two projects led by women. Additionally, our organization supports
artists who do not have the means to immediately suppart themselves or their arlistic production. As the cost of living rises in the city, many of our
constituents feel driven away. By serving as a safe center for their work, we attempt to counteract this negative trend and demonstrate that Austin's
status as a cultivator of the aris is still able to flourish,

Narrative Part HI - Administrative Capability

19. Administrative Capability 1 - How does the applicant (or sponsored project if applicable) demonstrate production and business
skills needed to complete the proposed programming/project?

Te date, Punctum Records has produced over thirty projects on a variety of formats for Austin artists and faciiitated over 100 avents at our own art
space and ones elsewhere in Austin and around the country, We have partnerships with vinyl presses and printers to produce the necessary




materials and our own platform 1of direct sales and retail diStTBUUION 10 Send IHese records 1o the puUbkc at large. Uperatng jor over ree years,
Studium has the logistical experience, publicity reach, and educational competence to develop & major public event each month in the fall to attract a
large portion of Ausiin's population.

20. Administrative Capability 2 - How will the project be evaluated to measure project effectiveness? Describe methods.

The effectiveness of the project will be determined by number of albums disseminated, media attention fo both the records and events, and attendance
at each album release show. We will evaluate both the geographical reach and volume of albums shared amengst the population with key metrics and
experience to indicate the trajectory of each project.

21, Administrative Capability 3 - How will the applicant collect data regarding audience demographics, audience involvement, and
tourists in attendance from in state, out of state, or outside the USA? Describe methods

Because we control of both our direct sales and distribution methods, Studium is able to determine demographic information on people who purchase
the albums. For our public events, Studium will produce and maintain an RSVP list to collect informatien on audience attendance and reach. We will
also be able to gauge data of populations served based on media and publicity surrounding the projects.

22. Administrative Capability 4 - If applicable, is the fiscal sponsor capable of managing the administrative and financial aspects of
the project?

If not Applicable please fype 'N/A'

N/A

Narrative Part |V - Economic, Cultural, and Social impact

23. Economic, Cultural, and Social Impact {1 - Does the proposed programming/project meet any identified community social or
cultural needs?

Austin's identity is vitally lied to ifs ability to sustain and prorote arfistic production. As media attention furns to venues closed and music industry
related jobs lost, we work to counteract that conception by demonstrating social support for the aris in our community, As these albums and their
release show will demonstrate the rigorous and creative work of Austin residents, we will play a major role in a conversation giving hope to the notion
that Austin's identity persists.

24. Economic, Cultural, and Social Impact 2 - How does the project market to a bread constifuency (including residents, visitors and
tourists)?
Punctum Records is a trusted entity in supporting and promoting significant and meaningful art, our Austin based projects have been featured in

national and international press, These records and their release events will similarly be featured on frusted sources for music writing, journatism, and
radio,

285, Economic, Cultural, and Social Impact 3 - How is the proposed programming/project accessible to audiences with disabilities?
Studium has a partnership with Hatch Work Shop to ensure that our space meets and exceeds ADA recommendations for accessihility.

26. Economic, Cultural, and Social Impact 4 - How is the proposed programming/project accessible to economically disadvantaged
audiences?

Each release event at Studium will be free and open to the public. All are welcome regardiess of economic status.

27. Economic, Cultural, and Social impact 5 - Will the applicant attempt to partner or otherwise work with the convention or
hotel/motel industries to attract audiences? If so, how?

Studium is an arts and education 501(c)}{3) that is welcoming diverse partnerships for its distinct but interrelated goals. We have been received
important mentorship and assistance from Bunkhouse Group and Hotel San José in the past, and are working with them to create a guide for visitors
fo the city, which would also serve to promote aur fall programming.

Organizational History

28, Please indicate in which years {if any) COA Funding was received.
if applicable, please indicate the dafes that the fiscally sponsored crganization has received funding, not the fiscal sponsor,
2011-2012

2012-2013
2013-2014
2014-2015
Have not received funding in the last 5 years

A S I

29. Was this project funded previously under a different organization name ot sponsor?
v NO

{7 YES-Please use the ‘explain’ box, to the right, ta indicate in what year and under what name, explain:

30. Organizaticonal History - Provide a brief description of the applicant organization including history and activities. Be sure to
include the organization’s mission statement.

if appiication is on behalf of a sponsored individual or (un)incorporated group this information should reflect that individual, group, or organization,
leaving the final paragraph for description of the applicant (fiscal sponsor).

2013

Branching out from the ethos of Punctum Books, Punctum Records launches in Austin, Texas with a vision to assist the music community in finding
comprehensive means of support by re-centering the process of creation and production areund a family of artists,




2014

As the mission of the organization grows, so does its cohort, resulfing in the publication of over a dozen projects on vinyl record, flexi disc, cassette,
book, and usb audio zine. With the desire to house all this work in a public format, Studium opens as a retail and performance space in East Austin in
collaboration with Byron & Blue, Wright Bros, Brew & Brew, Stowe Provisions, and Attendance Records.

2015

Studium, as a public space, garners momentum through its perfarmances and pregramming, resulting in a community that totaled over 100 individuals;
comprised now of musicians, visuat artists, writers, activists, and community educators, Recognizing that thought production was a necessary
compenent of artistic production, Human Sciences was conceived as a platform for supporting thought and post-texiual engagement. In the final
months of the year, Studium incorparates as a 501(¢)(3) arts and education non-profit organization.

2016

As a developing non-profit, Studium establishes a fully autonomous and muliifaceted Compound on Rosewood Avenue in East Austin and begins to
build networks of support within its community. With this new ability to facilitale and host unique programming and communily initiatives, Studium has
already seen rapid influx of support through partnerships and sponsorships, funds raised, and exciting new projects pitched for the coming year.

Oriline Documentation

31. In lieu of or in additien to hard copy documentation (Attachment #5 on the Documents Tab), you may provide one {1) web link for
documentation located online.

The link provided here should serve as either a replacement for the hard copy documentation, or as a suppiement. if you do not wish to provide a fink
enfer 'N/A' below and be sure to upload documentation in the Docurnents Tab

hitp://studiumaustin.com

Section IV, Budget and Activity Summary

OPERATING BUDGET HISTORY

FY 13-14 Actual FY 14415 Projected? Actual? FY 15-16 Proposed
Revenue $ 10,000 $ 40,000 I~ v $ 50,000
Expenses $ 10,000 $ 50,000 ~ v $ 50,000
Total $0 $0 $0

PROPOSED BUDGEY - PROJECT INCOME

PROJECT INCOME CASH | DESCRIPTION TOTAL
Earned Income

1. Total Admissions % 0 Record release shows at Studium are free, all ages, 340
and open to the public.

2. Total Other Eamed Income § 5400 Album sales from three projects over the first three % 5,400
moenths from each release date,

3. TOTAL EARNED INCOME $ 5,400 $ 5,400

Unearned Income

4. Tofal Private Support (Corp, Foundation, Individual) 8 50

5, Total Public Support (Government Grants) 8 30

8, Total Other Unearned income 3 50

7. Applicant Cash $ 50

8. TOTAL UNEARNED INCOME 50 0

9. COA Reguest Amount % 7,500 57,500

10. TOTAL CASH INCOME $ $ 12,900

12,900

11. Total IN-KIND SUPPORT (must equal Total In-Kind Column in $ 4,700 In-Kind work to promote and develop our fall 54,700

Line 24 from the Project Expenses below) programming.

12, TOTAL INCOME (displayed below, calculated automatically on $ G0

page refresh)
Total $17,600 $17.600




PROPOSED BUDGET - PROJECT EXPENSES

PROJECT EXPENSES CASH IN-KIND
13. Adnﬁn.istrative Employee Costs 3 $ 3,000
14. Arlistic Employee Costs $ $
15, Administrative Non-Employee Costs 3 $
16. Artistic Non-Employee Costs ] 3
17. Travel $ $
18, Space Rental $ 2,900 $
19, Equipment Rental $ $ 200
20, Supplies and Materials $ §$500
21. Marketing and Promotion $ % 1,000
22, Praduction/Exhibit Costs 3 10,000 $
23,0ther $ $
24, TOTAL EXPENSES $ 12,800 $ 4,700
Total $ 12,900 § 4,700

Project Surmmary
FY16 Proposed

Locatien/Venue -

TOTAL | Description
5 3.000 Manaée:ﬁent and facilitation of album and event programming.
0
0
0
0
$ 2.900 rent for Studium’s property over three months.
S 204) Additional misc lighting, mics, cables.
$ 600 cups, towels, cleaning and maintenance of the space
& 1,000 flyer design, social media advertisements, marketing outreach
$ 10,009 vinyl record production for three albums, roughly $3,300 each,
$0
317,600
$17.600

Location/Venue - Location/Venue - District

Activities Activity/Event Title Date(s) Name Address Number
Activity 1 Chthonic by Julia Lucille  July 1-30 Studium 2108 Rosewood 1
Avenue
Austin, TX 78702
Activity 2 Long Lance by August 1-30  Studium 2108 Rosewocd 1
Molybden Avenue
Austin, TX 78702
Activity 3 Jaguar Palace by RF September 1-  Studium 2108 Rosewood 1
Shannon 30 Avenue
’ Austin, TX 78702
Activity 4
Activity 5
Activity &
Activity 7
Activity 8
Activity 9
Activity 10
Total 3

Section V. Documents

Documents Requested *

PROOF OF TAX EXEMPT STATUS - Provide proof of tax-exempt
status, 504{c} and cther tax-exempt crganizations should
submit a copy of their IRS tax determination letter. Unacceptable
items: articles of incorp, bylaws, or proof of sales tax
exemption

SPONSORED ONLY - PROOF OF TEXAS STATE
INGORPORATION - Sponsored entities wishing fo apply as a
sponsored incorporated organization must submit a copy of
their Texas State Letter of Exemption (Certificate of Filing).

BOARD LIST - Provide a roster of your governing board,
including names, e-mail and mailing addresses, telephone
numbers, professions or areas of expertise, and ethnic make-
up.

FORM 890 - Provide a copy of the first page of IRS Form 990,
990 PF, 990 EZ or 990 N evidencing Fiscal Year 2011 and
Fiscal Year 2012 finances. SPONSORING ORGANIZATIONS
AND 501(c) APPLICANTS -

DOCUMENTATION - Provide a concise but representative
sample of materials (résumés/bios, letters of suppori,
promotional materials, programs, seascn brochure,

newsletters, etc.) REQUIRED IF YOU DID NOT PROVIDE ONLINE

Required? Attached Documents *

v Tar Exempl Proof
v Board
v RS




DOCUMENTATION {Question 31).

INSURANCE ASSESSMENT FORM This form wilt be used to v Insurance Assassment
determine your Insurance requirements.
download template

Accessibility Assessment v Accessibility Assessment
download template
ASSURANCES - . Provide the signature of the authorized v Assurances

official, or board designee, including the date signed. Also
provide the signature of the sponsored
individualforganization/group if applicable.

download template

* ZoomGrants™ is nof responsible for the content of uploaded documents.

Application ID: 53644

Become a fan of ZuomGry on Facebook
Problems? Contact us at Questions 7 semGrants core
©2002-2016 GranlAnalyst.com. Al rights reserved,
“ZoomGrants” and {he ZoemGrants go are tradsmarks of GrantAnelyst.com, LLC.
Losowd | Braeser




INTERNAL REVENUE SERVICE
P. O. BOX 2508
CINCINNATI, OH 45201

pace:  ()GT 22 2015

DEPARTMENT OF THE TREASURY

Employer Identification Number:

47-5244858
DLN:
26053692001565
STUDIUM Contact Person:
5606 GROVER AVE NUM A CUSTOMER SERVICE ID# 31954
AUSTIN, TX 78756-0000

Contact Telephone Number:
(877) 829-5500

Accounting Period Ending:
December 31

Public Charity Status:
509 (a) (2)

Form 990/990-EZ/990-N Required:
Yes

Effective Date of Exemption:
Qctober 6, 2015

Contribution Deductibility:
Yes

Addendum Applies:

No

Dear Applicant:

We're pleased to tell you we determined you're exempt from federal income tax
under Internal Revenue Code (IRC) Section 501(c) (3). Donors can deduct

contributions they make to you under IRC Section 170. You're also qualified to

receive tax deductible bequests, devises, transfers or gifts under Section

2055, 2106, or 2522. This letter could help resolve questions on your exempt
status. Please keep it for your records.

Organizations exempt under IRC Section 501(c) (3) are further classified as

either public charities or private foundations. We determined you're a public
charity under the IRC Section listed at the top of this letter.

If we indicated at the top of this letter that you're required to file Form
990/990-EZ/990-N, our records show you're reguired to file an annual
information return (Form 990 or Form 990-EZ)

or electronic notice (Form 9290-N,
the e-Postcard).

If you don't file a required return or notice for three
consecutive years, your exempt status will be automatically revocked.

If we indicated at the top of this letter that an addendum applies,
enclosed addendum is an integral part of this letter.

the

For important information about your responsibilities as a tax-exempt
organization, go to www.irs.gov/charities. Enter "4221-PC" in the search bar
to view Publication 4221-PC, Compliance Guide for 501{c) (3) Public Charities,
which describes your recordkeeping, reporting, and disclosure requirements.



Studium, while a longstanding organization, is newly incorporated as a 501(c)(3).
Our board list is pending and will be updated shortly.



Studium filed a 990 e-postcard this month, but due to IRS difficulties with their new online
system, we are still awaiting receipt.



City of Austin 2015-2016
Attachment # 10 - Insurance Information Form

Please complete this form, and fax or e-mail it to Jests Pantel at 512-974-9315 or jesus.pantel@austintexas.gov . Your
insurance requirements will be based upon this information. Risk Management will notify the Cultural Arts Division of
the results of the assessment. Please note Certificates of Insurance must have been issued within the past 6 months. If you
have any questions regarding insurance requirements please contact Benny VandenAvond: phone; 512-974-3264, fax:

512-974-3411, e-mail: bernard.vandenavond@austintexas.gov.

RETURN THIS TO THE CULTURAL ARTS DIVISION

Name of Applicant  Studium

Contact Name Dan Rudmann
Phone Number 561-703-3731
Fax Number

E-mail Address dr@studiumaustin.com

1. Will your activity take place in a public location or will the public L/'
be involved by attending or participating in the activities associated q
with this contract? ‘ Yes @ | No [

2. Will alcoholic beverages be sold during this event(s) by someone
other than the owner of the venue?

Yes [] | No X

3. Ifyes to #2, will your group be responsible for hiring someone to
sell the alcoholic beverages?

Yes [ [No [ |NA

4. If no to #3, will your group be selling the alcoholic beverages?

Yes [J |No [ |NA

5. Are you responsible for providing seating, props, sound, lighting or
other types of equipment and supplies for the event(s)?

Yes X [ No [] M/

6. Ifyes to #5, will members of your group be using their own
vehicles or renting a vehicle for this transportation?

Yes X |No [ |N/A [

7. Ifno to #6, will you hire someone outside of your group to provide
this transportation?

Yes [ [No [0 |NA [T

8. Will you be using a City facility for your activity?

Yes [] |No [
9. If yes to #8, are you using the City’s reservation agreement process

to reserve your space?

Yes [] |No [[] |NA X

CITY OF AUSTIN INSURANCE REQUIREMENTS

City of Austin Economic Development Department, Cultural Arts Division



Reaching out to Customers with Disabilities
Quiz - FY16

Reading Material:
Dept of Justice Online course Introduction & L.essons 1 & 2 at
http://www.ada.gov/reachingout/intro1.htm,
NEA ADA Tip Sheet and Cultural Contractor ADA Fact Sheet attached as PDFs.

Applicant Name Studium

Sponsored Project (SP) Name (if applicable)

Contact (if an SP the contact person of SP)  Dan Rudmann
Email dr@studiumaustin.com

Phone 561-703-3731

Sally, wheelchair user, hears a radio announcement about your upcoming performance
and the website is mentioned. She is excited to go online to get tickets for her and her
friend Patty, who loves this artist. Tickets are on sale and Sally goes to the website.
She finds out that, in order to obtain wheelchair accessible tickets, she is directed to
call during limited business hours on specific days. Accessible seats are not available
online! Sally is frustrated and ultimately decides to not go through the hassle.

There is an ADA obligation to provide tickets for accessible seating the same as
everyone else. True or False? True

A family attends your puppet show. The parents are deaf. They show up to the event
without notice, and request an American Sign Language Interpreter for the
performance. You are not able to provide the services on such short notice, but the
family decides to stay since the children are hearing and can still enjoy the show.

VWhat could you have done to avoid this situation?

When tickets are ordered for the show, have a prompt to fill out for particular requests for the
show.

If your theater has 151— 300 seats, how many wheelchair accessible seats are
required under the new ADA?

5

You are hosting an acoustic guitar performance at a small venue (25- 50). A hard of

hearing person requests an assistive listening device. Are you required to provide it?
Yes/No? No

A patron requests Audio Description for your performance, who do you contact locally
to request that service?
VSA

T AS

v
NS

Working far a Barrier Free City Division ";;i‘;‘:;?g‘“":;‘.m
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A patron brings his service dog fo your event, what questions can you ask to determine
if you let the patron in with his service dog?

A. Do you have a certification for your service dog?

B. Whatis your disability?

C. What a kind of tasks has your dog been trained to do for your disability?
D. All of the above.

A

Wheelchair accessibility does not need to be considered in an outdoor venue event.
True or False? False

Under the new ADA requirements, a Segway is not considered a mobility device.
True or False? False

Your museum is hosting a traveling exhibition of mummies from ancient Egypt. The
policy of the lending museum is that the artifacts may not be touched. You have a
patron who is blind visit the exhibit. Would it be considered a “fundamental alteration”
or a “reasonable madification” to let the visitor touch the art?

fundamental alteration

Once you have completed the quiz please email to
lee.nguyen@austintexas.gov for grading.

TEXAS
The Slate Qrganization
4t Arts and Bizability




By submitting this application, the applicant hereby gives assurance to the City of Austin that;

1. The activities and services for which financial assistance is sought will be administered by the applicant organization;
2. Any funds received as a result of this application will be used solely for the project described:
3. The applicant has read, understands, and will conform to the intent outlined in the Community Initiatives Funding

Program Guidelines;

The applicant will comply with Title V1 of the Civil Rights Act of 1964, with labor standards under Section 5(j) of the
National Foundation of the Arts and Humanities Act of 1965, with Section 504 of the Rehabilitation Act Amendments of
1974, with Title 1X of the Education Amendments of 1972, with the Americans with Disabilities Act of 1990, with the
Age Discrimination Act of 1975, and with the Drug Free Workplace Act of 1988;

The applicant will comply with Section 10(7)(b) of the Texas Commission on the Arts’ Enabling Legislation, which
prohibits the TCA and its grantees from knowingly fostering, encouraging, promating, or funding any project,

production, warkshop, and/or program which includes obscene material as defined in Section 43.21 Penal Code of
Texas;

The applicant is a nonprofit project as defined by the I.R.S.;

7. The application has been duly authorized by an authorized official for the applying organization, a principal of the

9. The City of Austin reserves the right to make special stipulations on how specific cultural contract funds may bhe spent;

1.

] This application was approved by the applicant’s board on
[] This application is scheduled to be approved by the applicant’s board;o

organization with legal autharity to certify the information contained in the application and sign contracts for the
organization; hefshe must read and guarantee the compliance of the organization with the reguirements listed.
Sponsored applications must be signed by the principal of the nonprofit umbrella organization with legal authority to
certify the information contained in the application and a representative of the sponsored group/findividual;

The applicant understands that the City of Austin actively reviews and evaluates all aspects of the programs and processes
and incorporates changes which may occur at any time throughout the funding calendar. Cultural Arts Division staff wil
provide updates on changes as they are adopted;

Neither the applicant nor any of its agents, representatives, subconsultants, nor | have undertaken or will undertake
any activities or actions to promote or advertise any cultural arts funding proposal to any member of any City
Commission reviewing the proposals, any member of the Austin City Council, or any City staff except in the course of
City-sponsored inquiries, interviews or presentations;

The filing of this application by the undersigned, officially authorized to represent the applicant organization, has been
duly approved by the governing board of the applicant erganization, e

N

n———

Note: If the appiication has not been approved by the governing board, you must notiy the City a% soon as action is taken,

N
Applicant Authorized Official Sponsored City of Austin
Organization/Group/Individual (if
applicable)
Dan Rudmann Principal
name (typed) title name (typed) fitle name {typed) fitle

‘i)":/’é_f(/_ 3/31/16

signature

date signature date signature date
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ABOUT — Punctum Records

PUNCTUM RECORDS

Punctum Records

Punctum Records: a sound-impress of punctum books, is an open-
access & vinyl publisher of music and other sonic forms that take
creative, forward-flying leaps, tarry in the archive of sensible forms, build
pleasurably noisy pandemoniums, and seek to make sound an
interventionist medium of both disruption and connection. Discography
as fever dream, house party, rhythmic riot. Sound as connective tissue,

tactical media, ambient rain.

Punctum Records is an experiment in bringing together cultural
theorists, musicologists, sound artists, and musicians as lovers and
fighters in the ruins of the arts and humanities at a moment when
information-noise overload meets a flattening out of channels and
platforms for the sustainable dissemination of music, sonic art, and
theory. Punctum Records is placing a wager on the label, or publishing
house, as an important domain for a collective-activist experiment in the
construction of what lvan lllich called “tools for conviviality,” and for
developing sound-styles that would “give priority to the protection, the
maximum use, and the enjoyment of ... personal energy under personal
control.” [1] In affinity with punctum books’s commitment to fostering
para-academic shelters for the cultivation of open, vagabond publics,
Punctum Records is bent on “pressing” an unruly crowd of sounds into
the ventilating system called the cultural commons, and on playing the
shadow-demon-parasite-prod-supplement to the so-called “music

industry.” Sound label as field of play, wandering group house, rogue

Lo e e

hitp:/Awww.punctumrecords .comfabout/!

O

Director
Dan Rudmann, University of

Texas at Austin

Associate Director
Eileen Joy, BABEL Working
Group

Assistant Director

Andrew Stevens

Community Manager

Catherine Naiser

Advisory Board

David Arditi, University of Texas
at Arlington

Katherine Behar, Baruch College
Jamie Skye Bianco, New York
University

Drew Daniel, Johns Hopkins
University + Matmos

Meghan Drury, GWU

Adam Harper, London, UK
Marcus Haddon, Shivery Shakes,
Austin, TX

113



4/1/2016 ABQUT — Punctum Records
Treguency. Kaue Jonnson, viiami university

of Ohio

Punctum Records invites theaorists, musicians, and sound artists {or an
{ Y Edward Kelier, Parsons The New

combination thereof) to propose singles, mixtapes, EPs, LPs, audiocasts

School for Design
Philfip B. Klinger, PBK

Marcus Lawyer, Transmission

soundscapes, operas, discographies, acoustical memes, noise art,
sound waves, librettos, samplers, wave emissions, soundscapes, audio

channels, sonic fictions, field recordings, fugues, listening devices, radio Events
broadcasts, digital sound exhibits, sonic archaeoclogies, audio-loops, .
g 9 P Isaac Linder, European Graduate

acoustic manuals, ambient backgrounds, echo chambers, musical .
School + continent.

algorithims, mashups, soundtracks, live recordings, sound/spoken word . . . .
Timothy Morton, Rice University

oetry, sound-walls, earworms, interstellar messages, improvisational
poetry, 9 P Joseph Nechvatat, Paris, France

sessions, digital concerts, transcriptions, busking performances, choral
9 P 9p Daniel Northcutt, Frank,

reefs, and sonic-theory compaositions of any kind.
v P y Transistor 6

[1] Ivan lifich, Tools for Coviviality (New York: Harper & Row, 1973). Will Schrimshaw, Liverpool, UK
Jennifer Sukis, Seattle, WA
Andy Weir, Goldsmiths College,
DONATE University of London
Scott Wilson, London Graduate

School
Punctum Records is a non-profit organization working to support artists

and critical inquiry. Please consider donating to further our cause. Email

punctumrecords@gmail.com

Follow us
Subscribe Facebook
Twitter
Sign up to receive news and updates from Punctum Soundcloud
Records. Instagram
Email Address SIGHN UPR

“Purity of human expression and experience is not confined to guitars, to tubes, to turntables, to microchips.
There is no right way, no pure way, of doing it. There’s just doing it.”

— Bruce Springsteen

hittp:ffwww.punctumrecords.com/about!
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Cultural Arts
Division

CITY OF AUSTIN

Powered by ZoomGrants™

City of Austin Cultural Arts Division

Economic Development Department - Culfural Arts Division

City of Austin Cultural Arts - Community Initiatives Funding
715/2016 deadline

Austin Creative Alliance

artMEAT

$ 769 Requested Austin Creative Alliance
Submitted: 4/1/2018 4:30:52 PM (Pacific) 81 San Marcos St #C Telephone512.247.2531
Austin, TX 78702 Fax
Project Contact Waeb www ausiincreativealliance.org
Peggy Ellithorpe CEO
membership@austincreativeailance org John Riedie
Tel: 5122472531 john@austincreativealliance.org

Additional Contacts
klaxiell@gmail.com,
thisisartmeat@gmail.com,delantegkeys@gmait.com,kylericdanielson@gmail.com

Additional Information

AUTHORIZING OFFICIAL

This person should be a member of your board's Executive Committee, generally the Board Chair unless the Board Chair is the
person already listed in the Applicant Information section above. Alternative Authorizing Officials may be the Board Vice Chair,
Treasurer or Secretary.

1. First Name
Shea

2. Last Name
Little

3. Title
ACA Board Chair

4. Email
little@bigmedium.com

5. Street Address
916 Springdale Blvd Bidg 2 #1(01

6. City
Austin

7. State
TX

8. Zip/Postal Code
78702

District Number




9. Applicant Organization District Number

B EEEEEEAEE
©O~ND G, N

ETJ

APPLICANT RACE COBE

10. Applicant organizations select an option based on the predominant group of which their staff, board, or membership {not
audience) is composed. Choose the option that best represents 50% or more of staff, board, or membership.

A - 50% or more Asian

B - 50% or more Black/African-American

H - 50% or more Hisparic/Latino

N - 50% or more American indian/Alaska Native

P - 50% or more Native Hawaitan/Pacific |slander

W - 50% or more White

M - Majority ethnic minority/multi ethnic

89 - No single group listed above represents 50% or more of staff, board, or membership

EEAS RN

FISCAL SPONSOR ELIGIBILITY

11. Does your organization meet the following fiscal sponsor eligibility criteria?
Please check all that apply. You are not required to serve as a fiscal sponsor even if you meet ail the eligibility criteria. This guestion is for Internal
Cultural Arts Funding Program purposes only.

501 (c} 3 Organization located In Austin or its Extra-Territorial Jurisdiction (ETJ)

Been in existence for a least ane year prior to application due date

Your board meets at least 3 times per year

Annua) Operating Budget of at least $50,000 as evidenced by the most recently completed Form 990
Salaried Execufive Director

™ our organization does not meet any of the above criteria

SSRRN

Section ||, Eligibility

1. Please select the item that best describes youlyour organization.
If you are fiscally sponsored, please answer for your sponsored group or if you are an individual arfists select the individual artist statement. If none of the
statements apply fo you then you are unfortunately not efigible to apply for funding.
[T An incorporated, tax exempt, 501(c) ARTS ORGANIZATION residing in Austin or its Exira Territorial Jurisdiction (ETJ), with a budget history of argoing
artistic/cultural programs for a minimum of one year PRIOR to the applicatien submitial date
[T Anincomparated, tax exempt, 501{c) NON-ARTS ORGANIZATICN residing in Austin or its Extra Territorial Jurisdiction (ETJ), with a budget history of
ongoing artistic/cultural programs for a minimum of one year PRICR to the application submittal date
™ An INCORPORATED {registered with the State of Texas as a non-profit) ARTS GROUP based in Austin or its Extra Territorial Jurisdiction for a minimum
of ONE YEAR PRIOR to the application submitta! deadline, with a budget history of ongoing aristic/cultural programs and APPLYING UNDER THE
UMBRELLA of a 501{c) Austin aris or non-arts organization
v An UNICORPORATED (not registered with the State of Texas as a Non-Profit) ARTS GROUP based in Austin or its Extra Territorial Jurisdiction for a
minimum of ONE YEAR PRIOR to the application submittal deadline, with a budget histary of ongoing artistic feultural programming and applying UNDER
THE UMBRELLA of a 501(c} Austin arts or non-arts organization
i An INDIVIDUAL ARTIST residing in Austin or its Extra Territerial Jurisdiction {ETJ), with a budget history of ongoing artistic/cultural programs for a
minimum of ONE YEAR PRIOR to the application submital date and applying UNDER THE UMBRELLA of a 501{¢} Austin arts or non-arts organization

™ None of the above

2, When did your organization or if you are an individual artist, you, locate to Austin or its Extra Territorial Jurisdiction (ETJ)? This can be
your incorporation date.

Please provide the month and year.

Cctober 2014

3. Have you produced artistic work within your artistic expertise with a budget history of the same for a minimum of 1 year prior to the
application deadline?

v Yes
™ No

4. Are you able to provide a 1:1 match for the funding that you are requesting
A 1.1 malch is required for all awards. Up to one half of the malch (50%) is allowable as well-documsnted in-kind support. Only funds acquired and used fo
support activities specified in the application will be accepted as matching funds.

v YES

™ NO




5. Is the proposed project/activity a nonprofit arts event? The project that you wish to fund must be a nonprofit arts event, which exists for
educational or charitable reasons, and from which its shareholders or trustees do not benefit financially.
This does not mean that you can't make a profit or that you are not able to pay yourself of other participants. Any money earned by a non-profit organization
must be retained by the organizalion, and used for its own expenses, operations and programs

v YES

I )

6. START DATE / END DATE - Enter the dates of your project. Include implementation and project completion date, These dates must he
within the period of October 1, 2015 through September 30, 2018,

if the application is on behalf of a sponsered project, the start/end date will correspond with that sponsored project's activity.

-

| 06/05/2016; Start Date (MM/DD/YYYY)

| 09/30/2016! End Date (MM/DD/YYYY)

. D.00ITOTAL

7. Are you a new applicant?
Is this the first time that you or your group have applied for Cultural Art Funding?
v Yes

™ No

Section #l. Application Questions

Some answers will not be presented because they are not part of the selected group of questions based on the answer to #1.

1. Is this application for a Sponsored Project
If the application is NOT on behalf of a sponsored project please select no and skip to question 13.
v YES

™ NO

2, Please tell us the name of your Sponsored Project.

if the the application Js on behalf of an Sponsored Project that is an individual artist please put the full name of the individual artist in the space below.
antMEAT

3. Sponsorad Project Contact Information - FIRST NAME
Kayleigh

4, Sponsored Project Contact Information - LAST NAME
Axtell

5. Sponsored Project Contact Information - EMAIL
thisisarimeat@gmail.com

6. Sponsored Project Contact Information - TELEPHONE
512-387-68375

7. Sponsored Project Mailing Address - ADDRESS
2025 ETih St Apt 312

8. Sponsored Project Mailing Address - CITY
Austin

9. Sponsored Project Mailing Address « STATE
TX

10. Sponsored Project Mailing Address - ZIP/POSTAL CODE
78702

11, Sponsored Project DISTRICT NUMBER - Enter your organization’s City of Austin voting district number (effective January 1, 2015). You can
access district location via the interactive map at hitp://www.austinredistricting.org/maps/interactive<final-map

The Disfrict Number should be based on the mailing address of the Sponsored Project unless the mailing address is a PO Box. If @ PC Box use the district
number of the Sponsored Project's primary confact's physical address.

1
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12. SPONSORED RACE CODE - Sponsored entities should select an option base on the predominant group of which their staff, board, or
membership (not audience) is composed. Choose the option that best represents 50% or more of staff, board, or membership,
A - 50% or more Asian

B - 50% or more Black/African-American

H - 50% or more Hispanic/Latino

N - 50% or more American IndianfAlaska Native

P - 50% or more Native Hawailan/Pacific |slander

W - 50% or more White

M ~ Majority ethnic minority/multf ethnic

99 - No single group listed above represents 50% or more of staff, board, or membership

B 1N R B B B

13. PROJECT RACE CODE - To which designated population listed below are the majority of the project activities intended to deliver services
or to involve or act as a clear expression or representation of cultural traditions?

If the activily is not designated to represent or reach any one particular group, choose "No single group”.
A - Asian

B - Black/African American

H - Hispanic/Latino

N - American Indian/Alaska Native

P - Native Hawaiian/Pacific Islander

W - White

M - Majority Ethnic Minority/Multi-Ethnic

99 - No single group

RO

14, PRIMARY ARTISTIC DISCIPLINE - Select the option that best describes the artistic discipline of your projectiorganization,
If the application is on behaif of a sponsored project, select the option that corresponds o the artistic discipline of the sponsored project.
Dance

Music

Literature

Opera/Musical Theatre
Film/Media Aris
Theatre/Performance Art
Multidisciplinary

Visual Aris/Public Art

B N e B B

Project Narrative - The narrative is vitally impoertant as it tells the story of your project, and should include details such as the "who,
what, when, where, why, and how much.'

Narrative Part | - Project

13. Project 1 - What are the specifics of the project for which funding is sought? i.e. list specific date(s), time(s), activity{ies), participant(s),
location{s}.

There are three factions to artMEAT: artGL.OSS is a quarterly zine that celebrates all kinds of artists and pushes for collaborative works, Our next issue will
came out in July. artGATHER celebrates local talent and encourages those less artistically inclined to participate in sornething creative, We have a live art event
featuring different mediums scheduled for July, ariGRASP offers courses to share knowledge and discuss the arts. We are in talks with the Austin Public
Library to set up a zine making class for kids,

16. Project 2 - How does the project contribute to and fill a need in Austin's artistic and culturai community?

The main goal of artMEAT is to break down barriers, Those barriers may be between artists or between an artist and the community. We have met 2 fot of
actors who never work with painters. We know photographers who have never worked with a poet. We think the challenge of seeing your work through a
different medium can strengthen the arlist's work and get them fo see things from a different perspective, There are those in Austin who love seeing live
music but have never been to a play. We want to celebrate Austin's artistic and cuitural community and inspire ther to work with other artists, attend different
kinds of arlistic events, and learn about new mediums. We believe this will encourage an aclive and holistic culiural community.

Narrative Part Il - Artistic/Cultural Merit

17. Artistic/Cultural Merit 1 - How does the applicant {or sponsored project if applicable) producelpresent quality work that contributes to
the unique artistic/cultural landscape in Austin?

Our collective approach allows us to work with a wide variety of artists. We are constanily inspired by the contributions we have received, Through qur
mullidisciplinary approach we are abie fo collaborate with people from all walks of Austin life. We are fortunate to be led by Delanté G. Keys, He is an actor
who has worked professionally with many talented artists in Austin, This has given us access to a treasure trove of talent. Another founder, Shelby Aranyi
works with graphic designers in the tech industry, We have also pursued a guerilla marketing campaign around Austin and a social media blast to continually
collect new works, The feedback we have received has been positive and encouraged people to recommend us to others.

18, Artistic/Cultural Merit 2 - To what degree does the project incorporate artists or artistic works from historically underserved




communities in their programming or provide programs/services to historically underserved artists angjor communities

Wae are lucky to be able to work with an ethnically diverse group of collaboraters. Upcoming issues ef the zine will be specifically themed to feature works
from historically underserved communities. A majority of the contributions we have received for the zine have come from female artists. In our upcoming play
reading series we will focus on slaries where the female journey is relevant, integral to the sfory, and the catalyst for the experience at large. We are working
with the Austin Public Library to offer a course teaching kids how to express themselves creatively by making their very own zine. Many of our events are
open o all ages. Half of our founders are members of the LGBTQA commumnity. We want to make sure alf are represented,

Narrative Part lll - Administrative Capability

19. Administrative Capability 1 - How does the applicant {or sponsored project if applicable) demonstrate production and business skills
needed to complete the proposed programming/project?

Kayleigh Axtell is our Administrative Director. She was a Budget Analyst with the Department of Energy in DC for six years. She currently works in the Office
of Strategic Planning for the Texas Department of Transportation. She will use her budget, planning, and analytical skills to make sure we are organized
moving forward. Kyle Danielson is our Administrative Coordinator, He has a BA in Business frem Arcadia University, He is a Data Specialist working for Whole
Foods Market, Inc. He will handle the finances for the organization and make sure all revenue and expenses are tracked properly.

20. Administrative Capability 2 - How will the project be evaluated to measure project effectiveness? Describe methods.

We will be collecting surveys at our antGATHER events, during the artGRASP courses, and from our artGLOSS contributers, We will collect data on the
participants background fo make sure we are reaching a diverse audience. We will include sections where they can evaluate our products and make
suggestions for improvements. We will take this feedback info consideration when making future programming decisions. We will set metrics each year to

reach a larger number of ethnically diverse participants than the year before. We want to make sure we are producing quality work and reaching all Austin
communities,

21. Administrative Capability 3 - How will the applicant collect data regarding audience demographics, audience involvement, and tourists n
attendance from in state, out of state, or outside the USA? Describe methods

We will use the surveys mentioned above to collect infermation on audience demographics, involvement, and tourist participation, We have also set up web
analytics to gather more information on the visitors fo our website,

22. Administrative Capability 4 - If applicable, Is the fiscal sponsor capable of managing the administrative and financial aspects of the
project?

if not Applicable please type 'N/A’

Yes, See atfached.

Narrative Part IV - Economic, Cultural, and Social Impact

23, Economic, Culfural, and Social Impact 1 - Does the proposed programming/project meet any identified community social or cultural
needs?

We have noficed that there are many sitos in the Austin community. Even within the artistic community, it is rare for people to participate or attend events
outside of the one they pursue creatively. The attendance at artistic events also seems divided by mediums. Austin is the live music capital of the world and
while we want to celebrate this fact, we also want to encourage people to support theatre, literature, and visual arts as well, We have also noticed that
attending ariistic events can get rather expensive in Auslin, We want fo make art that is accessible to everyone, no matter their financial status. We are going
to include "pay what you can” tickets for afl of our events.

24. Economic, Cultural, and Social Impact 2 - How does the project market to a broad constituency (including residents, visitors and
tourists)?

We have a marketing plan that involves posting information about the event on social media, Now Playing Austin, Create Austin, and Do512, We are going o
reach out to local radio and television stations te ry to be included in their programming and on their websiles. We are also going to put up posters for the
events in local coffeehouses, restaurants, and shops, We want to make our audience as inclusive as possible.

25, Economic, Cultural, and Social Impact 3 - How is the propesed programming/project accessible to audiences with disabilities?

The artGLOSS zine is published on our website for all te enjoy. We regularly update our blog to keep as many pecple involved as possible. When choosing our
antGATHER events we are going to fry to incorporate as many mediums as possible, Al of our events will be held at facilities that are ADA compliant, If we
receive enough grant funding we may be able to incorporate sign language interpreters and/or shadow interpreting into our events and performances.

26. Economic, Cultural, and Social Impact 4 - How is the proposed programming/project accessible to economically disadvantaged
audiences?

We are offering the artGLOSS zine far free on the website. We are asking people to pay far the hard copies of the zine 1o offset printing costs. We sell "pay
what you ¢an” tickets to our atGATHER and anGRASP events to encourage people of all financial means (o attend, Our collaboration with the Austin Public
Library will offer a free course for children, We want our audience to be as diverse as possible. If we receive grant funding we will work to provide as many
free activities for the Austin community as possible.

27, Economig, Cultural, and Social Impact 5 - Will the applicant attempt to partner or otherwise work with the convention or hotel/mote}
industries to attract audiences? If so, how?

We will reach out to the Austin Convention Center and Austin hotels/motels ta see if they are willing o partner with us, We would love to encourage visitors
and tourists to attend our events and visit our website.

Organizational History

28. Please indicate In which years (if any) COA Funding was received.
If applicable, please indicate the dates that the fiscally sponsared organization has received funding, not the fiscal sponsor.
2011-20%2

2012-2013
2013-2014
2014-2015

117171




v Have not received funding in the last 5 years

29. Was this project funded previcusly under a different organization name or sponsor?
¢ NO

[T YES - Please use the "expain’ box, to the right, {o indicate in what year and under whai name, explain:

30. Organizational History - Provide a brief description of the applicant organization including history and actlvities. Be sure to include the
organization’s mission statement.

If application is or behalf of a sponsored individual or (un)incorporated group this information should reflect that individual, group, or arganization, leaving
the final paragraph for description of the applicant (fiscal sponsor).

The artMEAT Mission Statement is as follows: artMEAT is a collective of interdisciplinary voices, creative initiatives, and diverse individuals. anMEAT facilitates
the individual's discovery and exploration of the creative self and the artistic tribe. atMEAT strives to strengthen the foundation of communities by fostering
the collaboration of siloed individual artists, art enthusiasts, the creatively inclined, persons unexposed fo the arts, and those with the slightest invesiment in
creative exploits.

The origins of atMEAT go back fo the Spring/Summer of 2014, Delanté Keys and Kayleigh Axtell were looking for a way to share art with their friends and
decided to do a series of play readings. The readings were very successful and made it clear that many people are in search of a creative outlet, When they
moved to Austin in Cctober of 2014, Delanté decided that he wanted to start an artistic endeavor in his new city, He knew he wanted fo wark on a project
with Shelby Aranyi. Shelby had the amazing idea fo start an art zine. After they started planning what they would like to include in the zine, they thought it
would be something they could do regularly. They brought Kayleigh in to organize the submissicns, The first request for submissions was met with an

onslaught of talent so they started thinking that this could be an arts organization that is bigger than a quarterly zine. They created a website and a social
media presence,

Delanté had the idea to include creative courses and events to expand the collective. They held weekly meetings to prepare Issue @ and organized their
faunch event. They began doing research on starting a non-profit, marketing their organization with fiyers around Austin, and participating in events like “free
art Friday” {o generate some buzz. They have been conslantly improving their website and updating their blog regularly. They held a play reading event that
was very successful. They set up an online shop to sell their zine. They will be designing some merchandise from the art they have created to fund the
organization.

Bue to the costs associated with printing the first issue, they thought they should start exploring funding options for the organization. They are not currently
paying heir cantributors fo the zine. They would like fo start paying the artists they are working with for their hard werk. They began researching grants and
found the Austin Creative Alfiance, They attended a workshop on becoming & member and it seemed like just the kind of support and guidance they needed to
grow their organization, support their artists, and continue producing quality work.

Through these exploits, they have discovered a vast artistic community in Austin and even found certain events that they would never have altended

previously. They look forward to producing more issues of the zine, offering creative events for the Austin community, and leading forums to encourage
artistic development

Online Documentation

31. In lieu of or in addition to hard copy documentation (Attachment #5 on the Documents Tab), you may provide one (1) web link for
decumentation located onfine,

The link provided here should serve as either a replacement for the hard copy documentation, or as a supplement. If you do not wish to provide a link enter
'N/A" befow and be sure fo upload documentation in the Documents Tab

www.thisisartmeat.com

Section IV, Budget and Activity Summary

OPERATING BUDGET HISTORY

FY 13-14 Actual FY 1415 Projected? Actual? FY 15-16 Proposed
Revenue $ 200 $ 953 r v $ 8,248
Expenses $ 200 3 953 r v $ 8,248
Total 0 $0 $0

PROPOSED BUDGET - PROJECT INCOME
FROJECT INCOME CASH | DESCRIPTION TOTAL
Earned Income

1. Total Admissians $ 425 We are planning on releasing one more issite of our ari zine this year. We plan on having an event 5425
for the release. if we charge a "pay what you can" admission for the event with a suggestion of $5
per person and have 25 people attend, we will raise $125, We are planning on charging $15 for the
arlGRASP creative courses and offering cne more throughout the year. if we get 20 people to sign
up for the course, that will raise an additionat $300,

2. Total Other Earned Income $ 475 We would like o sell the upcoming issues of the zine for $5 a piece. If we sell 25 zines for the next 5475
release at $5 a piece then we will raise $125. We are also planning on selling posters, t-shirts, and
jewelry associated with the pieces in our zine, We are estimating making an additional $350 from
these pieces.

3. TOTAL EARNED INCOME $ 900 %300




Unearned Income

4, Tolal Private Support {Corp,

Foundation, Individual) funds.
5. Total Public Support $
(Government Grants)
6. Total Other Uneamed $
Income
7. Applicant Cash s
8. TOTAL UNEARNED $ 2,405
INCOME
9. COA Request Amount $ 769 We are applying for $769,
10. TOTAL CASH INCOME $

4,074

11, Total IN-KIND SUPPORT

§ 2,384

{must equal Total [n-Kind

Column in Line 24 from the

Projec_;t Expenses below)

12. TOTAL INCOME (displayed 3
below, calculated automatically

on page refresh)
Total

$ 6,458

PROPOSED BUDGET - PROJECT EXPENSES

PROJECT
EXPENSES

13. Administrative
Employee Costs

14, Arlistic
Employee Costs

15, Administrative
Non-Employee
Costs

16. Artistic Non-
Employee Costs

17. Travel
18, Space Rental

18. Equipment
Rental

2{. Supplies and
Materials

21, Marketing and
Promotion

22,
Production/Exhibit
Costs

23.0ther

24, TOTAL
EXPENSES

Total

CASH IN-KIND TOTAL | Description

3 2,405 We are going to reach out to local Austin residenis, businesses, and online donations to raise these  $ 2,445

5S¢
$ 2,405

5768
$4,074

%2384

50

$6,458

$ S 2,384 § 2381 We have four lead parlicipants who make on average $29.8 per haur. If each member donates 20
hours of his or her time this equates to $2,384 fotal.

remaining zine, {($1,200)

$ $1.200 We would like to pay each contributor to the zine $100. We plan on having twelve contributors for our

5620 We wilt use the printing space at Bone Black Studios 1o make some of the t-shirls and posters we

would like to sell. The rmembership is $50 per year per person. We have three people who will need
access, ($150) Each session will be $35 for three hours. We approximately need six hours before
the next event. ($70) The average space rental we have found is $400 for 4 hours, We will rieed

$ 1,200
$ 3 50
$ $ $0
$ $ 50
$ 620 5
$400.
$ 310 $

hours long. This wili be $310 total.

$ 1,196 $ § 1,196 Business Cards are $35 for 250, The printed t-shirls are $5.87 a piece. We are planning on ordering
70 so $410.80 total. The koozies are $2,75 a piece, We are planning on ordering 50 so $137.50 toial.
The meat cleaver charms are $7 for 100 pieces. We will need 30 yards of cord for the necklaces for
$26.90. We will have to spend $20.93 on closures for the necklaces. The clasps will be $29.90. The
screenprinting ink for paper is $13.69 for 16 oz, We will need 6 of these, ($82.14), The roll of poster
paper is $45.69. We will need approximately $20 worth of art materials for each student in the

anlGRASP series, if we have 20 students in the course that will be $400.
$ 110 We would like to pay $5 to boost our posts on Facebook for an announcement about the artGATHER

3 310 Sound rental equipment is $62/hour. We will need this equipment for our event. The event wilt be 5

event and the atMEAT release for 2 lotal. (310} We would fike to pay $100 to print posters with the
website to announce the zine release, event, and creative courses around Austin,

5450 1{ costs $220 to order 50 printed copies of the zine, We would Tike to print 100, This wil bring that total

to 5440, We generally have around $40 in other printing costs around each refease, We generally
make a couple copies by hand to test the format. This will be a total of $40 for the rest of the year.

$ 110 $
$ 480 5
$ 158 $

3 158 The domain for our website is $10 a year with GoDaddy. Squarespace is $96 per year for the

website. Quickbocks is $13 per month, It will be $52 for the rest of the year,

$ 4,074 $ 2,384 $8458

$4,074 $ 2,384 36,458

Project Summary

FY16 Proposed
Actlvities

Activity 1

Activity/Event Title Date(s)

a2rtGATHER July Issue
Launch

July 8th

Location/Venue -
Name

Cherrywood
Coffeehouse

LocationfVenue - Address

1400 E 38th 1/2 8¢, Austin, TX
78722

Location/Venue - District
Number

1




Activity 2 affGRASP July Series  July 16th - 7 East 2045 & fth St Apt 312 Austin, 3
30th TX 78702

Activity 3 artGRASP Kids Zine August 6th - Austin Public Library 1161 Angelina St, Austin, TX 1
Class 20t 78702

Activity 4 Thinkery21 Event August 27th  Thinkery 1830 Simond Ave, Austin, TX 9

78723

Activity 5

Activity 6

Activity 7

Activity 8

Activity 9

Activity 10

Total 14

Section V., Documents
Documents Requested * Required? Attached Documents ™
PROOF OF TAX EXEMPT STATUS - Provide proof of tax-exempt v AGA IRS Dstermination

status, 531({c} and other fax-exempt organizations sheuld submit a
copy of their IRS tax determination [efter. Unacceptable items:
arlicles of incorp, hylaws, or proof of sales tax exemption

SPONSORED ONLY - PROOF OF TEXAS STATE INCORPORATION -
Sponsaored entities wishing to apply as a sponsored incorporated
organization must submit a copy of their Texas State Leiter of
Exemption {Certificate of Filing}.

BOARD LIST - Provide a roster of your governing board, including v ACA Board List
names, e-mail and mailing addresses, telephone numbers,
professions ar areas of expertise, and ethnic make-up.

FORM 990 - Provide a copy of the first page of IRS Form 990, 990 v 980 ACA
PF, 990 EZ or 990 N evidencing Fiscal Year 2011 and Fiscal Year

2012 finances, SPONSCORING ORGANIZATIONS AND 501(c)

APPLICANTS -

DOCUMENTATION - Provide a concise but representative sample of ACA Capagcity and History
materials (résumés/bios, letters of support, promotional materials,

programs, season brochure, newsletters, ete.) REQUIRED IF YOU

DID NOT PROVIDE ONLINE DOCUMENTATION (Question 31).

INSURANCE ASSESSMENT FORM This form will be used fo v Insurance Assessment Farm
determine your Insurance requirements.
downioad templale

Accessibility Assessment v Accessibility Quiz
download template

ASSURANCES - . Provide the signature of the authorized official, or "4 artMEAT assurances AGCA SP
board designee, including the date signed. Also provide the

signature of the sponsored individualforganization/group if

applicable.

dewnload template

* ZoomGrants™ is not responsible for the content of uploaded documents.

Application 1D; 55496

Become & (a0 of Zooml * on Facebook
Problems? Centact us at Quiestiors nZronGeants com
©2002-2016 GrantAnalyst.cam. All nghts reserved,
“ZoomGrants” and the ZaomGrants loge are trademarks of GrantAnalyst.com, LLC.

Leanal | Brovser
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City of Austin 2015-2016
Attachment # 10 - Insurance Information Form

Please complete this form, and fax or e-mail it to Jesds Pantel at 512-974-9315 or jesus.pantel@austintexas.gov . Your
insurance requirements will be based upon this information. Risk Management will notify the Cultural Arts Division of
the results of the assessment. Please note Certificates of Insurance must have been issued within the past 6 months. If you
have any questions regarding insurance requirements please contact Benny VandenAvond: phone: 512-974-3264, fax:
512-974-3411, e-mail: bernard. vandenavond@austintexas.gov.

RETURN THIS TO THE CULTURAL ARTS DIVISION

Name of Applicant  artMEAT

Contact Name Kayleigh Axtell

Phone Number 512-387-6375

Fax Number .

E-mail Address thisisartmeat@gmail.com

1. Will your activity take place in a public location or will the public
be involved by attending or participating in the activities associated
with this contract? Yes No [

2. Will alcoholic beverages be sold during this event(s) by someone
other than the owner of the venue?

Yes [ [ No I

3. Ifyes to #2, will your group be responsible for hiring someone to
sell the alcoholic beverages?

Yes [1|No [1 |NA K

4. Ifno to #3, will your group be selling the alcoholic beverages?

Yes ] INo X |NA T

5. Are you responsible for providing seating, props, sound, lighting or
other types of equipment and supplies for the event(s)?
Yes [] | No [X

6. Ifyesto #5, will members of your group be using their own
vehicles or renting a vehicle for this transportation?

Yes [1|No [1 |NA X

7. Ifno to #6, will you hire someone outside of your group to provide
this transportation?

Yes [ {No [ |N/A

8. Will you be using a City facility for your activity?

Yes [] [ No ¥

9. Ifyesto #8, are you using the City’s reservation agreement process
to reserve your space?

Yes [] [ No O |NA K

CITY OF AUSTIN INSURANCE REQUIREMENTS

City of Austin Economic Development Department, Cultural Arts Division



Reaching out to Customers with Disabilities
Quiz - FY16

Reading Material:
Dept of Justice Online course Introduction & Lessons 1 & 2 at
_ hitp://mwww.ada.gov/reachingout/intro1.htm,
NEA ADA Tip Sheet and Cultural Contractor ADA Fact Sheet attached as PDFs.

Applicant Name Austin Creative Alliance

Sponsored Project (SP) Name (if applicable) artMEAT
Contact (if an SP the contact person of SP) Kayleigh Axtell
Email thisisartmeat@gmail.com

Phone 512-387-6375

Sally, wheelchair user, hears a radio announcement about your upcoming performance
and the website is mentioned. She is excited to go online to get tickets for her and her
friend Patty, who loves this artist. Tickets are on sale and Sally goes to the website.
She finds out that, in order to obtain wheelchair accessible tickets, she is directed to
call during limited business hours on specific days. Accessible seats are not available
online! Sally is frustrated and ultimately decides to not go through the hassle.

There is an ADA obligation to provide tickets for accessible seating the same as
everyone else. True or False? True

A family attends your puppet show. The parents are deaf. They show up to the event
without notice, and request an American Sign Language Interpreter for the
performance. You are not able o provide the services on such short notice, but the
family decides to stay since the children are hearing and can still enjoy the show.

What could you have done to avoid this situation?
We should have tried to anticipate this situation and provide an American Sign Language
Interpreter.

If your theater has 151— 300 seats, how many wheelchair accessible seats are
required under the new ADA?

5

You are hosting an acoustic guitar performance at a small venue (25- 50). A hard of

hearing person requests an assistive listening device. Are you required to provide it?
Yes/No? Yes

A patron requests Audio Description for your performance, who do you contact locally
to request that service?
VSA Texas

AD))

TEXAS

s B
Working for a Barrler Frea Clity Division Bt




A patron brings his service dog to your event, what questions can you ask to determine
if you let the patron in with his service dog?

A, Do you have a certification for your service dog?

B. Whatis your disability?

C. What a kind of tasks has vour dog keen trained to do for vour disability?
D. Al of the above.

A

Wheelchair accessibility does not need to be considered in an outdoor venue event.
True or False? False

Under the new ADA requirements, a Segway is not considered a mobility device.
True or False”? False

Your museum is hosting a traveling exhibition of mummies from ancient Egypt. The
policy of the lending museum is that the artifacts may not be touched. You have a
patron who is blind visit the exhibit. Would it be considered a “fundamental alteration”
or a “reasonable modification” to let the visitor touch the art?

Fundamental Alteration

Once you have completed the quiz please email to
lee.nguyen@austintexas.gov for grading.

City Of Austin
Apa Office

g for g Barrier Free Cily

TEXAS

Culiural Ans Tive State Organization
Dibvision o Aris and Dizabilly



By submitting this application, the applicant hereby gives assurance to the City of Austin that:

1. The aclivities and services for which financial assistance is sought will be administered by the applicant organization;
2. Anyfunds received as a result of this application will be used solely for the project described;

3. The applicant has read, understands, and will conform to the intent ouflined in the Community Initiatives Funding

Program Guidelines;

The applicant will comply with Title V| of the Civil Rights Act of 1964, with labor standards under Section 5(j) of the
National Foundation of the Arts and Humanities Act of 1965, with Section 504 of the Rehabilitation Act Amendments of
1974, with Title IX of the Education Amendments of 1972, with the Americans with Disabilities Act of 1990, with the
Age Discrimination Act of 1975, and with the Drug Free Workplace Act of 1988;

The applicant will comply with Section 10(7)(b) of the Texas Commissicn on the Arts’ Enabling Legislation, which
prohibits the TCA and its grantees from knowingly fostering, encouraging, promoting, or funding any project,
production, workshop, andfor program which includes obscene material as defined in Section 43.21 Penal Code of
Texas;

6. The applicant is a nonprofit project as defined by the LR.S,;

7. The application has been duly authorized by an authorized official for the applying organization, a principal of the

organization with legal authority to certify the information contained in the application and sign confracts for the
organization; he/she must read and guarantee the compliance of the organization with the requirements listed.
Sponsored applications must be signed by the principal of the nonprofit umbrella erganizafion with legal authority to
certify the information contained in the application and a representative of the sponsored group/individual;

The applicant understands that the City of Austin actively reviews and evaluates all aspects of the programs and processes

and incorporates changes which may occur at any time throughout the funding calendar. Cultural Arts Division staff will
provide updates on changes as they are adopted;

9. The City of Austin reserves the right to make special stipulations on how specific cultural contract funds may be spent;

11,

. Neither the applicant nor any of its agents, representatives, subconsultants, nor 1 have undertaken or will undertake

any activities or actions to promote or advertise any cultural arts funding proposal to any member of any City
Commission reviewing the proposals, any member of the Austin City Coungil, or any City staff except in the course of
City-sponsored inguiries, interviews or presentations;

The filing of this application by the undersigned, officially authorized to represent the applicant organization, has been
duly approved by the governing board of the applicant organization.

[] This application was approved by the applicant's board on 211712016
[V This application is scheduled to be approved by the applicant's int's board (:on‘”““2046

Nofe: If the application has not been approved by the goveming board, you must nofily the Cily as soon as aclion is taken.

Applicant Authorized Official Sponsored City of Austin
Organization/Group/Individual (if
applicable)
Jehn Riedie CEO
Kayleigh Axtell Administrati
name {typed) title name (typed) title name {typed) title

/ ya ? EUZU OAING Koy leigh Antell 033016

date signature date signature date



