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® 

SAFELY DELIVER CLEAN,  AFFORDABLE, RELIABLE ENERGY & EXCELLENT CUSTOMER SERVICE 

Customer Driven. Community Focused. 
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Item 5 



ERCOT Outlook for Region: Hotter and 
Drier than Normal 
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Based on a 10-year normal, the ERCOT system’s summer is expected to be close to normal. 
There may be some regional, less hot exceptions – including major populations. Austin and San 
Antonio are the most likely to experience a hotter-than-normal summer. The rainfall forecast for 
the majority of ERCOT is normal or below-normal precipitation. Best chance for below-normal 
rainfall matches the best chance for hotter-than-normal temperatures. 



Goals of this Summer’s Effort 

• Safety and comfort of all customers 
• Manageable utility bills; elevated program 

adoption 
• Water conservation and energy use 

reduction 
• Reliable operation of utility systems 
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 Past Actions Should Help 

4 

Over 150,000 apartment 
units- energy efficiency 
improvements 

> 22,000 low income homes 
weatherized, received water 
saving devices 

520,000 rebates 
at 72 retail 
locations 

26,000 AE web app users 
17,000 Dropcountr users 
20,282 Outage Alert users 

> 85% ECAD 
compliance 

2,300 conservation kits 
at 22 schools 

Electric (2017) & water 
rate (2018) reductions 



Low Income Weatherization Results Midyear 
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Single Family 
Homes 

Multifamily 
Units 

• 560 weatherized 
• Estimate 850 

complete before year 
end 

• 539 weatherized 
• 1,707 in progress 
• 2,500 estimated to 

be completed by 
year end 

Through May 2018 



 Low Income Efforts - Working 
Together…. 
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3-part Approach to Helping Customers 

Summer 
Savings Public 
Information 
Campaign  

Austin Water 
Outreach 

Efforts  

Austin Energy 
Low Income 

Efforts 
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Public Information Campaign –  
Key Messages 

• Weather drives electric and water use and monthly 
costs 

• Tips empower utility bill management – electric and 
water 
 
 
 
 
 
 
 

• Free mobile apps help you understand your use and be 
informed during outages  

• Free high bill energy audits 
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austinenergy.com/go/summersavings 

https://austinenergy.com/ae/residential/save-money-and-energy/enjoy-summer-savings/


Communications Channels 

Radio 

TV Print 

Outdoor 

Social Media 

Customer 
Communications 

Events TV 

9 Some media channels exclusive to Austin Energy 



Austin Energy Low-Income Customer,  
Multi-Family Property Outreach 
 • Homes  

– ~ 15,000 LEDs & 2,000 low-flow devices 
• Multi-family energy efficiency 

– Offering over 50,000 LEDs & 10,000 low-flow devices 
• Events 

– Repowering Downtown – June 12 
– Family Elder Care Fan Drive – June 15 and beyond 
– Affordable Energy Summit – July 25 
– Back to School, Palmer – August 4 
– Gus Garcia Park – August 5 
– Community Connections – October 20 
– Other events, also in partnership with Public Health 
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Purpose • Conservation,  Program Awareness and Adoption 
• Reduce High Bills 



Austin Water Outreach Efforts 
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• New affordability landing page 
• Rebates and tips 
• Targeted messaging in high 

water use areas 
• Irrigation Controller 101 and 

Maintenance classes in high 
use areas 

• Community wide outreach 



Summary 

• Customer-centered approach – all utilities 
• Community outreach 
• Focus on customers’ ability to manage 

costs, use technology 
• Shared campaign, plus unique campaigns 

for each utility 
• Austin Energy direct install for low-income 

customers 
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