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Travel	Texas	Research

• Domestic Visitor and Profile 
(includes 2017 Region and MSA 
Visitor Profile reports)

• International Visitor and Profile

• Hotel Performance

• Economic Impact

• Advertising Effectiveness 



2017	Region	and	MSA	Visitor	
Profile	Reports

• Data from D.K. Shifflet

• Domestic travel only

• Visitor volume and visitor profile 
information provided for all 27 
Metropolitan Statistical Areas or 
Metropolitan Divisions in Texas

• NEW IN 2017: Visitor profile 
data ran in person‐stays weight 



Visitor Volume



Methodology

• 50,000 U.S. Households 
contacted per month

• Both traveling and non‐traveling 
households surveyed

• Overlapping monthly collection 
of previous 3‐mos travel



https://www.dkshifflet.com/destination‐visitor‐counts‐which‐metrics‐work‐best‐you



Source: Travel Texas adapted from D.K. Shifflet & Associates

STAYS

TRIP – Unique visits to a 
destination (e.g. Texas)

STAY – All destination visits on a 
trip (e.g. two city visits on a 
Texas trip equals two stays)

TRIPS



Source: Travel Texas adapted from D.K. Shifflet & Associates

PERSON 
STAYS

PERSON 
DAYS

PERSON – Adds travel party size

DAYS – Adds length of stay

PERSON 
TRIPS



Notes: *Person‐Stays Day Trips (17%), **Person‐Days Day Trips (5%)
Source: Travel Texas; D.K. Shifflet & Associates, Travel Market Insights, SMARInsights

68.5 M
PERSON 
TRIPS

81.6 M
PERSON
STAYS*

Non‐Resident	Visitor	Volume	to	Texas	(2017p)

208.6 M
PERSON 
DAYS** 

(DOMESTIC ONLY)



Notes: *Person‐Stays Day Trips (53%), **Person‐Days Day Trips (23%)
Source: Travel Texas; D.K. Shifflet & Associates

148.3 M
PERSON 
TRIPS

211.4 M
PERSON
STAYS*

Resident	Visitor	Volume	within	Texas	(2017p)

362.8 M
PERSON 
DAYS**





Visitor Profile



Visitor Segmentation

• Trip characteristics: origin 
market, purpose, activities, 
overnight, day‐trip, timing, paid 
or unpaid accommodations, etc.

• Demographic characteristics: 
Age, gender, income, life‐stage, 
etc.







Source: Travel Texas adapted from D.K. Shifflet & Associates

Leisure Business Group 
Meeting

Transient 
BusinessVacation

Non‐
Vacation

Visit Friends and Relatives
Special Event (e.g. Reunion)
Other Leisure/Personal

Getaway Weekend 
General Vacation 
Vacation/Getaway (Day Trip)

Consulting, Client Service
Sales, Purchasing
Other Business

Seminar/Training
Other Group Meeting
Convention

























For travel industry information including the Travel Texas marketing plan, co‐op 
opportunities and travel research: www.travel.texas.gov

For consumer travel information: 
www.traveltexas.com

More	information,



Nate Gieryn
Tourism Research Manager
nate.gieryn@gov.texas.gov
512‐936‐0218

Thank	you,


