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Austin Open Data Overview

Established: 2011 # Open Data Assets
e # Datasets: 561
Core Team: e # Charts: 484
e CTM:6 e 1 Stories: 550
e Otherdepts: 4 o # Maps: 187

# Department Data Liaisons: 31 .
¥ Top Publishers

Agile and human-centered design 1. Austin Energy: 99
practices 2. Austin Police Dept.: 45

3. EMS: 37




Austin’s Open Data Products



data.austintexas~gov Q

the official City of Austin open data portal

Data ~ Suggestadataset  Public Information Request  Termsof Use  Help  Forum ™ f IR e P t g

Welcome to Austin's Open Data Portal

This portal provides easy access to open data and information about your city government. We
encourage the use of public data that the City of Austin has published to spark innovation, promote
public collaboration, increase government transparency, and inform decision making.

Transportation Health Neighborhood Public Safety

data.austintexas.gov



performance.austintexas~gov

Data ~ Help AustinTexas.gov Links to Explore = Blog
- N

-

F e

Welcome to Performance Austin Texas

Austin is your city. Track how your city government is performing on this
open hub.

Open Budget ATX

Sustainability Dashboard Imagine Austin Community Survey

@ | W

Austin Energy Reports EMS Performance Indicators Development Services Department

. Success Metrics

perform ance.austintexas.gov




City of Austin, TX

Austin Fnance Online

Performance ATX

Austin Open Data

P B Q, scorch by Service, Departm

OpenSeripwt $4.06 Billion Operating Budget 2019 ~
Operating Budget

54.06 Billion - 100.00% of all

Operating Budget

Select a segment on the chart to explore details.
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@ Operating Budget broken down by Fund ~
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capitalprojects.austintexas+gov

109 Projects  1009% On-Budget 100% On-Schedule

= R
Home -
a8 All Projects
Hut
Laks
Travie
L- -]
Welcome to the City of Austin Project Explorer
This interactive tool gives you details about projects and programs funded by the 2016 Mobility Bond Program.
PROJECT PHASE The 2016 Mobility Bond Program invests $720 million in transportation and mobility improvements throughout Austin. The program
is composed of three categories: Regional Mobility, Corridor Mobility, and Local Mobility.
Preliminary
. : The 2016 Mobility Bond Regional Program dedicates $101 milion to regional mobility prejects to address
congestlon and enhance safety.
» Corridor Mobility: The 2016 Mobility Bond Comidor Program provides $482 million for comdor improvement projects that
vard enhance mabuhty safety, and connectivity for all users—whether you drive, bike, walk, or take transit.
S . : The 2016 Mobility Bond Local Program puts $137 million to local mobility projects, including S =
struction T NVigion Zero, and & d S5
S
Project Performance Goals
Each project and program in the Project Explorer has two green, yellow, or red indicators that let you know if the project is on-
time and on-budget.
PN Cericcb within A eoharkids [Sey |

capitalprojects.austintexas.gov
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Austin Citizen Connect



Data and Performance Hub

City of Austin Transportation Department

Traffic Signal Monitor Signal Projects Signal Timing Signal Requests

A © Q

Device Status Operations Overview Traffic Volumes (Beta) Operations Map (Beta)

g Ll [ b

Signal Asset Map Preventative Maintenance Data Tracker

Al [

Signal Operations

Maps and Resources

Dockless Mobility Data City of Austin GitHub

Open Data

transportation.austintexas.io



atxopendata+rocks

the official City of Austin open data resource site

Open Data Getting Started Publish About Forum Contact

The City of Austin
Open Data

is committed to an
open and

transparent
government.

Tl 1eerrreees

DIVE INTO THE NEWBIE KIT DIVE INTO THE STARTER KIT BUILDING SOMETHING U SING DATA?

Getting Started With Open Data for Open Data for

Open Data Publishers Developers

Understand how to use the open City staff, learn how to publish Get started with the Socrata

data portal data to the portal, Open Data API (SODA)
Caonsumer API

N o )\

atxopendata.rocks




UapaFaustiniexas oV ICER

IME TO THE QITY OF

STIN'S OPEN DATA C

IUNITY WH:

L FIND POSTS, ARTICLES, UPCOMING EVENTS AND QUESTIONS/ANS! S FROM FELLOW COLLEAGUES AND DATA ENTHUSIAST!

L

©

Edit featured contributions

T RE e o)

OPEN Government Data Act Becomes Law

of Austin Open Data Roadmap 2.0 Affordable Housing Data Hub
Bost by Charles Purma

o5t by Sara Smith Pas

DO

by Josh Rudow

Published: Newest to Oldest 4]
“r CONTRIBUTION TYPES

Upgrade to Socrata

Connected Government GOOD

Cloud (SCGC) Y TEM
@ f’\lmsan e F\SUT Gr§m Challenge s

DESIGNING GOOD
famth  A+HUMAN HYBRID

- SYSTEMS TO CURB
MISINFORMATION

ﬁ Ted Lehr
. hedl £

» CONTENT
» GROUPS
> CATEGORIES

> TAGS
» CONTRIBUTORS Open Data Meetups
% FIRST PUBLISHED S

% LAST UPDATED Q marbenn cayetano

© Bloomfire

san Data ,-’J\
wint 42 In-Review | \
!

is r 1 i
Free mobile apps for 105 and A /a Al & Video: Intro to U.S.
/' \f N Census Data (for Data and Al
y tmeee \ Beginners) —

opendata.bloomfire.com



Connected Coserramed Cloud
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Austin Open Data Roadmap

Fiscal Year 2019




Background




Open Data

Principles

INTERNATIONAL QPEN DATA
CHARTER

Summary

An Open Lertter to the Open Dara
Community

i
.
7 ENC ANALYTICS METWORS, - EASTH 1 3017
This is an open letter directed towards those in the open data community - inchuding vendors,
SLArTUPS. civic groups. and engoged individuals.

A



https://opendatacharter.net/principles/
https://datasmart.ash.harvard.edu/news/article/eight-guidelines-open-data

August
2017 -

Open
Data

Roadmap

1.0

Improve improve Decrease the Improve Improve Onboarding +
ibility + + e
aiiiﬁ:ﬁ;:lg ng:gﬁir;eg; cost/work of Citizen GLTSS;V:C - magfalgé?;ent New Feature
b publishing data Engagement Adoption
audience metadata datasets
: Move away Improve
fﬁ:? :Ea;;aé:fa I_nFroda..llce Comparable + Open by from single Inclusivg + Timely by
type revision history Interoperable Default dataset - Innovative Default
centric view Development

Feedback & Request Form

Prototype

Automation Workflow

Discovery

Measuring the Value of
Open Data Discovery

Website MVP

PIR Process Prototype

Open Data Product
Evaluation Prototype

Dataset Refresh

Annual Data Census

Update

SPRINT 3.2 NEAR TERM MID TERM LONG TERM

Formalized Dataset
Request Process and
Feedback Loop Process

Formalized Brown-Bag
Sessions

Visualization Starter Kit
Website Go-Live
Open Data Office Hours

Open Data Quality
Standards

Prototype(s) to Better
Measure Open Data Value

Develop and Implement
Vendor Engagement Plan

Automation Workflow
Implementation

Formalized Open Data
Governance Model

Open Data Quality
Governance Model

Clear Understanding and
Ability to Measure the
Value of Open Data

Develop and Implement
Marketing Plan
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https://docs.google.com/drawings/d/1AB2QEupbYINpObUKjsYqC4oxS1qjVw2eHZvhKQ2OdJk/edit?usp=sharing

July 2018: Our ask to Austin’s open data community...

tin Open Data Roadmap: FY19 Prioritization

o

Tell us what open data work the City of
Austin needs to focus on in fiscal year b o . f
It's been one year since the City of Austin's Open Data Program released version 1.0 o

20 19 its strategic roadmap. We now need your help prioritizing the open data work Austin commits
- — to in Fiscal Year 2019.

Austin's Open Data Roadmap: Fiscal Year 2019 Project
Prioritization

This year we plan to prioritize the work we do by the guiding principles established by the Open
Data Charter and Civic Analytics Network. However, there are 14 principles total (too many to
focus on at once!), so we need your help identifying the top 5 principles to focus on this year.

As a member of Austin's open data community, we value your input and ask that you participate

in the brief survey below.

This survey shouldn't take more than 5 minutes to complete. The deadline to submit your
response is Thursday, August 16.

Once all responses are collected, we will determine the top 5 guiding principles for FY19 and
build out our roadmap accordingly. We will then share it with you for review and feedback.

Thank you for your time and support!

For more context on this ask:
View the latest update on Austin's open data accomplishments and backlog of work planned.

Link to FY18 Roadmap year-end report out:

You can find detailed descriptions of the guiding principle in this survey, in the International
Open Data Charter Principles and the Civic Analytics Network Guidelines for Open Data.




FY19 Open Data Guiding Principles

~®

Improve
Accessibility &
Usability of Data
to Engage a
Wider Audience

VN

For Improved
Governance &
Citizen
Engagement

Timely and
Comprehensive

o'

Open By
Default




Goal Setting Process



mifl DATA-SMART CITY SOLUTIONS

L ] CIVIC ANALYTICS NETWORK

e ——
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| An Open L

source:
o Qpen Data Charter

o Qic Analytics
Network, An Qoen

This is an o_p_en letter directed towar_d Leﬂ'Ef f0 [he @3/7
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1. Improve accessibility and usability to engage a wider audience. Historcally, the leatures and services
on open data portals targeted more technscal users, in particular developers, as carly adopters. Acrogs our
cities. we see the need to braaden the numbers and fypes of users engaging open data, As a result. the
features and U1 design of data portals need to evolve to align with the needs and abilities of the broader
public. Key features and recommendations that can guide this principle include the following:

Portals should have simple and fast data downloads coupled with more user-friendly design for
understanding data.

Accessihibty and usability changes should be data.drven; that is, reflective of what datasets and
features are being used most.

Portals s ore space for conversanons on the use of, and resources for, datasets
including user guides, dashbaards, and
Portals should be exemplars of good web design (e.g., many portals are not mobdle friendly).

User research from prowviders (who 15 using my data - where are the gaps?), inciuding strategies for
1% open data o p irig It, would be helpful, Ths might include
additional applications of view options for those communities
Portals should include more iIntultive ways of visualizing and exp
maove beyond spreadshests on the web,

In addition o wiew totals for datasets, ctes’ data portals should also publish informatian on which
datasets are being dowrdoaded.
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In the sections for
each of our four
priority principles,
we highlighted:

e Actionable goals

e Thatcould be
completed in a
“sprint” or short
time-boxed
project.

Were within our
zone of control.




Discovered overlap
across the 4
principles.

Transferred
highlighted goals to
post-its.

Grouped by
similarities.

Specific and
actionable goals
were revealed.

Core focus on
communication,
outreach and
engagement.




Fiscal Year 2019 GOALS



Promote open

data-inform
governme

ed
N1

policies and

solutions

Train government employees
on how to effectively use open
data.

Engage proactively with
citizens, civil society and the

private sector to determine
what they need to hold
government accountable.

Encourage use of open data to
develop innovative, evidence
based solutions.




Attract the
“unusual suspects”

Develop strategies for
marketing open data to
populations that might not be
using it.

Broaden the number and types
of users engaging open data.

Focus on the user experience
of those accessing open data.

Provide more intuitive ways to
visualize and explore data.

Promote data literacy.




Provide more
context about
Individual datasets

Be transparent about data
collection, standards and
publishing processes by
documenting this information
online.

Link data to any relevant
guidance,documentation,
visualization or analysis.

Portals should include more
space for conversation on use
of and resources for datasets.




Promote data
quality &integrity
of published
datasets

Allow users to provide
feedback and make revisions
to ensure data quality is
improved as needed.

Release data in its original,
unmodified form.

Ensure historical copies of
datasets are preserved,
archived and kept accessible.

In accordance with privacy
legislation and standards,
anonymize data prior to its
publication.




Prioritize and
proactively release
open data

Align proactive release of open
data with public information
requests.

Release data in accordance
with prioritization informed by
consultations with open data
users.

Release high-quality open data
in a timely manner.

Justify data that is kept closed.

Create, maintain and share
public,comprehensive lists of
data holdings.




Fiscal Year 2019 Sprint Planning



-

Sprint Ite Ideation

) T |
Identified as many sprint Kept sprint items small and

items as possible thatwould | likely to be completed within Organized potential

sprint items by goal.

directly address FY19 goals. a 30 day sprint cycle.



Sprint team members volunteered to
lead the sprint items they considered
highest priority to tackle in the next
two 30-day sprints.

Product owner prioritized remaining
backlog based on knowledge of user
needs and program plans.



ATX Open Data Roadmap 20 ¢ Pesonal @ Pubic (TN o7 Wil @&

Sprint 4.3 (Sept 10 - Oct 26) Sprint 4.4 (Nov-Dec)
[—)
1. Pilot data noise with one 1. Austin open data persohas -
department's dataset Research and validation
B =
2. Create strategic outcome metrics
—
dashboard

2. Create framework for data catalog

3. Open data online resources - 3. Open Data Governance -

current state _coment audit and implsmentation and Fomation
future state site map and content '

plan L]

E o7 4. University + public sector
partnerships in Smart City initiatives
(a UT Austin, LBJ School student

4, COA & University Dating App (a project)

UT Austin, McGombs School of
Business student project)

= @1

Pilot process for one department - to
i ! design process to publish PIR data
5. Automated Open Data Use Case to portal
Tracking - Tool and Framework

Implementation
= @1

——
Develop recommendations for
implementing noise/data privacy

Automated Open Data Use Case
Tracking - Tool and Framework
Testing

6. Open Data Governance -
Recommendations

@1

+ Add another card + Add another card

Quarter 2 (Jan-Mar)

—
Implement and launch Socrata
Connected Government Cloud

Marketing plan - new DOI and
citation process

Educate and work with city
commissioners

Marketing Plan - Everyday Residents
= 0/s

Marketing Plan - Gity of Austin
employees

= MOos

Develop ability to access and mine
PIR request data

[
Data Literacy course(s) educating
folks how to understand and read

data
L]

+ Add another card

=+ Add another card

Quarter 3 (Apr-Jun) ot Quarter 4 (Jul-Sep)
Marketing Plan - Journalists Marketing Plan - NGOs
= 0/5 [ 0/5
Marketing Plan - Researchers Marketing Plan - Businesses
& 05 [ 0/5
- E—
COA and university classroom Publish PIR database to Open Data
collaboration app - requirements Portal regularly
gathering, design and development
—_——
— Work with lean and 6 sigma class at
Develop process to take the the city for data-based process
frequently requested documents from improvement using open data

PIR site and publish to portal

+ Add another card

Roadmap 2.0

Trello Board

Will be reprioritized every quarter


https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20
https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20
https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20
https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20

ATX Open Data Roadmap 2.0

¥ Personal @ FPublic

Sprint 4.3 (Sept 10 - Oct 26)

[—)
1. Pilot data noise with one
department's dataset

L
2. Create strategic outcome metrics
dashboard

T

3. Open data online resources -
current state content audit and
future state site map and content
plan

B 07

4, COA & University Dating App (a
UT Austin, McGombs School of
Business student project)

= @1

5. Automated Open Data Use Case
Tracking - Tool and Framework
Implementation

= B

H'H

6. Open Data Governance -
Recommendations

= @1

+ Add another card

Sprint 4.4 (Nov-Dec)

1. Austin open data personas -
Research and validation

1

2. Create framework for data catalog

3. Open Data Governance -
Implementation and Formation

[
4. University + public sector
partnerships in Smart City initiatives
(a UT Austin, LBJ School student
project)

Pilot process for one department - to
design process to publish PIR data
to portal

——
Develop recommendations for
implementing noise/data privacy

L b

Automated Open Data Use Case
Tracking - Tool and Framework
Testing

-+ Add another card

Quarter 2 (Jan-Mar)

—
Implement and launch Socrata
Connected Government Cloud

Marketing plan - new DOI and
citation process

Educate and work with city
commissioners

Quarter 3 (Apr-Jun)

Quarter 4 (Jul-Sep)

Marketing Plan - Journalists
& 05

Marketing Plan - Researchers
[ 05

Marketing Plan - NGOs
Fi 05

Marketing Plan - Businesses
[ 05

Marketing Plan - Everyday Residents
= Bos 2

i
Marketing Plan - Gity of Austin
employees

B4 05

—
Develop ability to access and mine
PIR request data

[
Data Literacy course(s) educating
folks how to understand and read

data
L]
-+ Add another card

=+ Add another card

—
COA and university classroom
collaboration app - requirements
gathering, design and development

-
Develop process to take the
frequently requested documents from
PIR site and publish to portal

—
Publish PIR database to Open Data
Portal reguiarly

o

Work with lean and 6 sigma class at
the city for data-based process
improvement using open data

+ Add another card



https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20
https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20
https://trello.com/b/nMH5TySA/atx-open-data-roadmap-20
https://docs.google.com/presentation/d/1ZNR5-2KG_beQGZUUTGVDgiGOJeWLlFCHM6wsWTWcHDo/edit?usp=sharing

Open Data Persona Project



Persona Overview

What are personas?

e Areliable and realistic
representation of your
key audience
segments.

e Based on qualitative
and some quantitative
user research and web

analytics.

Express and focus on the major needs
and expectations of the most
Important user groups.

Give a clear picture of the user's
expectations and how they're likely to
use the product or service.

Describe real people with backgrounds,
goals,and values.


https://www.usability.gov/how-to-and-tools/methods/personas.html
https://www.usability.gov/what-and-why/user-research.html
https://www.usability.gov/what-and-why/web-analytics.html
https://www.usability.gov/what-and-why/web-analytics.html
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Background

Miccle is o 36-year-old working mom of o 3-year-old son and @ 7-year-cld
doughter She is chways on Ihe o, jugaiing her job, childran's school activifies
‘and ofer errands. She wanis her children to have strong reading skills and is
abwarys locking for aciivifies alfer school and during the summer that are bolh
enteriaining and aducational for them. Her go-to soursas for thase acfivifies are
Free Fun in Austin and Do-512 Family, however she also relies on fhe Library's
weksite as another source for children's events and book recommendations. She
miost ofien visits the website on her smart phone diring brief bursts of free fime
during the day (vsually while waiting for something) or kate of night afier her
children have gone o bed

Quote

“My Library is greaf! It offers storytime that is educational and
fun for children. Wa love coming fo the library and checking
out books!”

Expectations

= The websile is easy o use

+ Easy oosess o thair schools bock list

+ Appropriate programmiing for their dhild and lisied accurately on the website

Values

» Breaks from the daily husle

+ Time spent with ather adults

+ Anyhing hat benekits their child's development
+ Catfing ohaad

TECH SAVVINESS
SOCIAL MEDIA USAGE
SMART PHONE/ TABLET
DESKTOP USAGE
LEVEL OF CONFIDENCE
LEVEL OF KNOWLEDGE
ABOUT THE LUBRARY

= ana
+ yBiy

Top 3 Library Website Uses:

WEBSITE PERSONA

End Goal

» Finding books that will help develop their dhild's lierocy
» Finding nge npprmypriaie events that will entesicin their child, develop
social skills and promole leoming
* Ocosionally finding resources that will help with homework or
choss lassons

Experience Goals

= Finding books and events quickly with as few dicks os possible:
» Finding rescurces relevant o what their child is leaming in school and the
closest library ko their home or work o pick it up

Needs

» Being able fo plon around upcoming events:

= Amobile friendly websile experience

= A direct ond fast woy o the informaion she needs

= Away bo irock Bems her fomily hos chedked cut ond soved for Fulure visits

Background

Valerie is a 40-year-old library staff member and has been working for fe
Austin Public Library for 8 years. She has a sirong background in customer
service from working in the retail indusiry. She is passionate about helping
«connect library users with fe resources they nead and will ofien go “fhe extra
mile” by navigaing e Librany's complex system and website an behalf of fhe
cusiomer fo save them fime and frusirafion. Customers recognize this and rely cn
her and other library staff heavily to help fiem on the spot with website issues,
reserving o mesting room and sorting throwgh the wast amount of information on
the APL website io find informafion such as library localions and hours, events,
and hard copy and digital rescurces. As a resul, she spends around 4-6 hours
per shift on ona of the Librony's computers, seorching fia inermet (both within
and outside the APL websita).

Quote

“My Library is the hub of the community. It is a meefing place for
people of all ages and it is fun o problem-solve with everyone.”

Expectations

» The website should have the information the customer is locking for such as
socil sarvices rescurces, book recommendafions, and resume help
» The website has the information they need fo back-up library polides

Values

« 4 posilive cusamer experience

« Everything for which e public library skands

« Civing back o the community

TECH SAVVINESS I
SOCIAL MEDIA USAGE "1

SMART PHONE/ TABLET f ]
DESKTOP USAGE - I
LEVEL OF CONFIDENCE ]

LEVELOF KNOWLEDGE
ABOUT THE LIBRARY

+ 4By

Top 3 Library Website Uses:

1. General info
2. Subscription content [Virtual Library}
3. library events

WEBSITE PERSONA

End Goal

= Connect library wsers with fhe resources fhey nesd.
= Give back fo the community.
» Ensure arsiomers have a positive library experience

Experience Goals

 To fined infoemation a5 quickly as possible on behol of the customer

o find libeary event informaion quickly and easily without having 1o be
knowlscgeable of the many events that happen every day across the snfire
[T—

Needs

» The library websile ko be inkifive for the cusiomer fo find resources
wilhout her help.

= A reliable search ool so that she doesn't have fo rely on o menial map of
the enlire website o successfully find fhe informafion she's looking for.

= An infuifive websile archilechwe so that she doesn't have o bk infwo
different ploces for the some thing (i.e. dasses ond progroms).

= A st and relioble network ko support quick websile searches and
happy cusiomers.

® AUSTIN PUBLIC LIBRARY



Attract the
“unusual suspects”

Develop strategies for
marketing open data to
populations that might not be
using it.

Broaden the number and types

of users engaging open data.

Focus on the user experience
of those accessing open data.

Promote data literacy.




Promote open

data-inform
governme

ed
N1

policies and

solutions

Train government employees
on how to effectively use open
data.

Engage proactively with
residents, civil society and the

private sector to determine
what they need to hold
government accountable.

Encourage use of open data to
develop innovative, evidence
based solutions.




1. Better understand the needs, goals and
blockers to those that use (and even
those that don’t use but would benefit
from using) the City of Austin’s open
data portal.

2. Inform marketing efforts to increase
use of the City of Austin’s open data.



User research
game plan

RESIDENT RESEARCHER NON-PROFIT Round 2

POLICY LEADER JOURNALIST BUSINESS



Who weve talked to

Recruitment Channels: Civically engaged residents
FB, Twitter, NextDoor
B&C, ANC Neighborhood council
Austin Monitor members
Equity Office &Committee
Austin Young Chamber Contact team members
of Commerce .
Go! Austin/Vamos! Austin Commissioners
Austin Tech Alliance . . . .
Open Austin City Council policy advisors

Resident survey: 65 respondents

B&C staff liaison

Interviewees: City Council member

10 policy leaders
9 Residents







ldentify Themes




Initial Andings



#1 obstacle to using the open data portal:
Most residents do not know the open data
portal exists

#1 data interest: Improving their
neighborhood (i.e. parks/green space,

- sidewalks, street repair, infrastructure
Residents

(stores), affordable housing, 311 requests)

#1 frustration using the open data portal:
Navigating the open data portal is not
Intuitive. Often times the functionality users
expect and look for is available but they can’t
find it on the user interface (i.e. search bar,
view data button, etc.)




Policy

Leaders

#1 obstacle to using the open data portal:
their level of confidence in the data’s
accuracy and reliability

#1 data interest: policy leader interests =
stakeholder interests. “ stakeholders are most
Interested in what affects them personally.”
Most notably mobility.

#1 frustration using the open data portal:
When searching the open data portal, they
cant find the data they are looking for



Google Analytics
data.austintexas.gov



2018 Open Data Overview

Users Sessions Pageviews

378,917 014,445 1,042,054

+12.3% ¢ 90.5% ¢ 8.1%



Il Pageviews

Jan 2018

Feb2018

Monthly Pageviews

135,656
127,863

111,030

95,763

91,461 93,094

Mar 2018 Apr2018 May 2018 Jun 2018 Jul 2018 Aug 2018 Sep2018 Oct2018

Nov 2018

Dec 2018




Audience

I Sessions

25-34
35-44

45-54
@ female

rmale
. 55-64

18-24

65+




Technology

@ desktop
@ mobhile
tablet

@ Chrome
@ safari
@ Firefox

@ Internet Explorer

others



Public

Schools

austinisd.org
leanderisd.org
dvisd.net
dpisd.org
galenaparkisd.com
houstonisd.org
Icisd.org

roundrockisd.org



Colleges and Universities

utexas.edu
austincc.edu
txstate.edu
stedwards.edu
colostate.edu
msu.edu
tamu.edu
ccbcmd.edu
rutgers.edu
sfasu.edu
tmc.edu
umich.edu

alaska.edu
bu.edu
calvin.edu
cmu.edu
csusb.edu
dcccd.edu
gia.edu
gmu.edu
gsu.edu
gwu.edu
hofstra.edu
jhuapl.edu

kent.edu
ksu.edu
lehigh.edu
louisville.edu
loyno.edu
monroe.edu
neu.edu
princeton.edu
rwu.edu
slcc.edu
stonybrook.edu
tamus.edu

tcu.edu
trinity.edu
tstcharlingen.edu
ucla.edu
uconn.edu
umsl.edu
uoregon.edu
utdallas.edu
utsa.edu
washington.edu
wm.edu
wpi.edu


http://utexas.edu
http://alaska.edu
http://kent.edu
http://tcu.edu
http://austincc.edu
http://bu.edu
http://ksu.edu
http://trinity.edu
http://txstate.edu
http://calvin.edu
http://lehigh.edu
http://tstcharlingen.edu
http://stedwards.edu
http://cmu.edu
http://louisville.edu
http://ucla.edu
http://colostate.edu
http://csusb.edu
http://loyno.edu
http://uconn.edu
http://msu.edu
http://dcccd.edu
http://monroe.edu
http://umsl.edu
http://tamu.edu
http://gia.edu
http://neu.edu
http://uoregon.edu
http://ccbcmd.edu
http://gmu.edu
http://princeton.edu
http://utdallas.edu
http://rutgers.edu
http://gsu.edu
http://rwu.edu
http://utsa.edu
http://sfasu.edu
http://gwu.edu
http://slcc.edu
http://washington.edu
http://tmc.edu
http://hofstra.edu
http://stonybrook.edu
http://wm.edu
http://umich.edu
http://jhuapl.edu
http://tamus.edu
http://wpi.edu

Government



http://house.gov
http://gsa.gov
http://sanantonio.gov
http://houstontx.gov
http://texas.gov
http://irs.gov
http://ara.gov
http://la.gov
http://bryantx.gov
http://mt.gov
http://cdc.gov
http://nashville.gov
http://cns.gov
http://okc.gov
http://cookcountyil.gov
http://raleighnc.gov
http://elpasotexas.gov
http://usps.gov
http://fairfaxcounty.gov
http://va.gov

Next Steps

. Compare site analytics to

qualitative research findings

. Complete synthesis

. Document and publish persona
profiles and recommendations
for marketing and training




opendata@austintexas.gov
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